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DELIVERING AN 

EXCLUSIVE 
AUDIENCE 
OF LOYAL READERS

NEWSDAY
MISSION STATEMENT

Source: Scarborough NY, 2016 (Release 2),  
Base: Nassau and Suffolk Counties Integrated Newspaper Audience

For over 75 years, local businesses as well as 

nationally recognized brands have turned to a 

single source to market their products and 

services to the affluent Long Island, New York 

market—Newsday. Today, Newsday has evolved 

into more than a newspaper, engaging its 

audience 24/7 and on the platforms of their choice: 

print, digital, data and experiential marketing. 

Newsday offers unparalleled coverage with a 
1.2 million weekly audience, 
reaching nearly half of all households on  

Long Island. Newsday has been honored with  

19 Pulitzer Prizes for award-winning journalism 

and unsurpassed coverage of national, international 

and local news stories.
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The Market
An island with big buying power 
The largest island in the contiguous United States, Long Island  

is home to nearly 3 million residents and some of the most  

affluent areas in the country. According to Forbes magazine,  

more than 25 of the nation’s wealthiest zip codes are located on 

Long Island and in New York City. Considered one of America’s 

largest gateways, Long Island boasts America’s busiest 

commuter railroad, 3 commercial airports, 9 bridges, 13 tunnels 

and ferry services to surrounding states. The Island plays a 

prominent role in American business, with growing workforces in 

health and education, technology and manufacturing, business 

services and hospitality. Long Island is also the headquarters of 

some of America’s best known publicly traded companies.

If Long Island were its own DMA, it would rank #1 for:*

Median Household Income $96,940

Consumer Expenditures Per Household $51,470

Retail Store Sales Per Household $25,934

Source: Claritas, 2017. *Among the nation’s top DMAs based on population. 



Nassau & Suffolk Counties

  1,082,821

  259,591

  316,805

  258,228

Source: Scarborough NY, 2016 (Release 2), Base: Nassau & Suffolk Counties

Daily Long Island Circulation—Print Only

  216,514

    30,257

    32,179

Source: AAM Audit Report, 12 Months Ending September 2015

Sunday Long Island Circulation—Print Only

  254,401

    36,269

    26,507

Source: AAM Audit Report, 12 Months Ending September 2015
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WHO WE ARE

Weekly Cume Newspaper Readership

 

90% 
HOME DELIVERY 
SUBSCRIBERS

No One Reaches 
Long Island Adults 
Like Newsday



Source: Scarborough NY, 2016 (Release 2), Base: Nassau–Suffolk Counties

Gender    

Men 48%
Women 52%

Age    

Adults18–34 20%
Adults 35–49 19%
Adults 50+ 62%
Median Age (years among 18+) 54

Marital Status    

Married 61%

Level of Education    

College Educated 65%
College Graduate 35%
Any Post Graduate 19%

Occupational Summaries (among employed)    

White Collar 45%
Blue Collar 17%
Management, Business & Financial Operations 15%
Professional & Related Occupations 18%

Household Income    

$50,000+ 75%
$75,000+ 59%
$100,000+ 45%
Median HH Income  $91,090 

Household Composition    

Children in Household 28%
Own Residence 75%
Median Market Value of Owned Home                     $429,828

Our Audience
Newsday Print/Digital Weekly Audience

NEWSDAY 
WHO WE ARE 6
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WHAT WE OFFER

Print
Newspaper

Newsday is one of the biggest and best-known 
brands on Long Island. For more than 75 years, 
our print publication has been the newspaper of 
choice for over 1 million readers each week.

• 19 Pulitzer Prizes for award-winning journalism

• Reaches nearly half of all Long Island adults

• 90% home delivery subscribers

• 7 zones for targeted delivery

•  More weekly average readership  
than any New York daily

Scarborough NY 2016 (Release 2); AAM Audit Report, 12 months ending 9/30/15

Themed Sections

Each day, Newsday offers topical content of 
interest to Long Islanders. Covering home, family, 
business and entertainment, Newsday themed 
sections help Long Islanders live their best lives.

• exploreLI—Daily

• LI Business—Daily 

• Health—Tuesday

• LI Home—Friday

• Kidsday—Saturday

• exploreFUN—Saturday

• LI Life—Sunday

• FanFare Arts & Travel—Sunday

• Act2—Sunday
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PHOTO GALLERY The most memorable Super Bowl halftime shows newsday.com/celebs
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Shamrock JOHNHANCBY
Special to Newsday

Ed Ryan strums an A chord on his acoustic six-string guitar,
then launches into what is arguably the world’s most fa-
mous Irish song.
“Sing along if you know it,” Ryan says to the crowd.
Who doesn’t know “Danny Boy”? But when Ryan sings it,

even the loud conversations of the Rangers fans who are
watching the game on one of the big TV screens at Johnny

McGorey’s pub in Massapequa Park become hushed. Ryan’s voice
matches his 6-foot-4-inch frame, and he reaches a rafter-shaking
climax with the final, bittersweet stanza, sung a cappella:

“For you will bend and tell me that you love me
And I will sleep in peace until you come to me.”

Ryan’s rendition of the song, often interpreted as a farewell from
an aging Irish father to a son departing for distant horizons, is met by
wild applause and a few teary eyes. Not bad for a guy who grew up

See ED RYAN on E24

Roll

act2 newsday.com/act2

Ed Ryan’s bands found success on the club circuit in the 1980s and ‘90s. Five years ago, he returned to solo work, and Irish music has become a regular part of his repertoire.
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Ed Ryan plays in tribute bands, but it’s his way
with Irish song that books him day after day
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exploreFUN

See best-picture nominee ‘HacksawRidge,’ with AndrewGarfield also up, on demand

BEYONDTV

KIDSDAY
INTERVIEW

NOWONLINE Host Jimmy Kimmel discloses Oscars game plan newsday.com/tv
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FUN PAGES

Gameday!
Lots of puzzles,
amaze andmore

The battle for Oscar
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Laurie
Hernandez
Olympic
gold-medal
winning gymnast
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We connect Long Islanders to job opportunities.
Stand out from the crowd and take your career to the next level at Newsday’s Career Fair. 

Long Island’s best employers are looking for talented people like you. Whether you need a job 
or want a career change, you’ll be seen by top companies who are hiring right now.

FALL CAREER FAIR 2016
Newsday in Melville  |  235 Pinelawn Road 
Wednesday, October 19  |  Noon - 5 p.m.

For more information about this FREE event for job seekers, 
visit newsday.com/careerfair
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2017 Dodge
Challenger GT

See Inside

Marine Listings
Great Boat Deals

Searching For
That Special Car?

Go To

To Search For
Any Make, Model

And Year!

INSIDE

Auto Gallery
Hundreds of Used
Cars Every Friday

Look for these cars online
at NewsdayCars.comAUTO GALLERY

Auto Dealers: To advertise on Newsday Auto Gallery, visit newsdayautogallery.com or call 631-843-3104

INFINITI OF MASSAPEQUA 516-797-1717

Infiniti 2009 M35x $27,495
Gray, 4dr Sedan, A/C, 5-Spd Auto, 38000, p/s, p/w,
p/dl, awd, lthr, sun rf, nav, adv tech pkg, Stk #U5140

INFINITI OF MASSAPEQUA 516-797-1717

Infiniti 2011 M35x $33,995
Blue, M37x Sedan 4D, A/C, 7-Spd Automatic, 32000,
p/s, p/w, p/dl, AWD, sun rf, nav, Stk #U5135

Jeep 2007 Grand Cherokee $13,995
Black, 4dr Laredo, 4WD, Automatic, 39364, p/s, p/w,
p/dl. Stk #CU12811T.

INFINITI OF MASSAPEQUA 516-797-1717

Infiniti 2010 G37x $30,995
Blue, G37x Coupe 2D, , 7-Spd Automatic, 17000, p/s,
awd, sun rf, nav. Stk #U4430.

INFINITI OF MANHASSET 1-800-748-5574

Infiniti 2011 M37x $37,867
Black/Black, 4dr Sedan, A/C, Auto, 25000, p/s, p/w,
p/dl, moonroof, htd-a/c lthr seats, Nav. Stk #U-4450L.

Jeep 2009 Gr Cherokee Laredo $17,995
Red, 4dr SUV, A/C, Automatic 5-Spd, 53000, p/s, p/w,
p/dl, 4x4, lthr, sun rf, full power, Stk #U5101

INFINITI OF MANHASSET 1-800-748-5574

Infiniti 2010 M35 AWD $31,665
Blue Slate, 4dr Sdn ADVANCED TECH, A/C, Automatic,
19716, p/s, p/w, p/dl, Nav. Stk #U-4428T.

INFINITI OF MASSAPEQUA 516-797-1717

Infiniti 2011 QX56 $43,995
Black, 4dr SUV, A/C, 7-Spd Automatic, 48000, p/s,
p/w, p/dl, 4x4, lthr, sun rf, nav, dvd, Stk #U5204

Jeep 2009 Liberty 4WD $15,995
Brilliant Black Crystal, Rocky Mountain Ed, 4dr, A/C,
Automatic, 17241, p/s, p/w, p/dl. Stk #CU13070T.

INFINITI OF MANHASSET 1-800-748-5574

Infiniti 2010 QX56 $36,776
Silver Indulgence Metallic, 4dr 4WD, A/C, Automatic,
25375, p/s, p/w, p/dl, Navigation. Stk #U-4169T.

INFINITI OF MANHASSET 1-800-748-5574

Infiniti 2011 QX56 4WD $51,973
Platinum Graphite, 4dr 7-passenger, A/C, Automatic,
31581, p/s, p/w, p/dl, Nav. Stk #U4419T.

Jeep 2012 Wrangler Unltd $33,721
Green, Rubicon Convertible, A/C, 6-Spd Stick, 2, Tops,
4X4, V6, 3.6L, p/s, p/w, p/dl, 2K miles. Stk #P2362.

INFINITI OF MANHASSET 1-800-748-5574

Infiniti 2011 G37 Sport Coupe $31,897
Black Obsidian, 2dr RWD, A/C, 6-Spd Manual!!!!!,
19464, p/s, p/w, p/dl, Nav! 1 Owner. Stk #U-4416L

PAUL CONTE CADILLAC 866-446-5749

Jaguar 2009 XF $33,995
Ice Blue, 4dr Sedan, Premium Luxury, 6-Spd
Automatic, 15904, p/s, p/w, p/dl, A/C, Nav, Sunroof,
Every avail opt. 1 Owner. Stk #U4442.

Kia 2004 Optima $4,995
Gold, 4dr Sedan, A/C, Automatic, 99000, p/s, p/w, p/dl.
Stk #KU2447.

NewsdayCars.com

FRIDAY, MARCH 24, 2017

ADVERTISING SECTION

N

Homes

NewsdayHomes offers can’t miss curb appeal 
and encourages user engagement with a dynamic 
advertising environment. 

•  Connects consumers to local content,  
commerce and communities

•  NewsdayHomes appears in print and digital 

•  Reach active and local home buyers

•  Special real estate print sections every Friday  
and regional sections every Sunday

Recruitment

NewsdayJobs is now powered by Real-Time  
Job Matching Technology™, the largest recruitment 
network in North America. NewsdayJobs in both print 
and digital reaches your most qualified candidates.  

•  Connects employers and job seekers across 
thousands of websites

•  Get up to 5x the qualified response  
with optimized performance 

•  Special recruitment print section every Sunday

•  Bi-annual (Spring & Fall) Career Fair  
at Newsday Headquarters 

Automotive

NewsdayCars targets car buyers with response-generating 
cross-platform automotive marketing programs.  

•  NewsdayCars.com features search technology that 
drives qualified buyers directly into your showroom

• Print and digital opportunities for automotive advertisers

•  Special automotive print sections 2x per week

Newsday acts as a powerful conduit between buyers and sellers with our three interactive marketplaces:

NewsdayHomes-

SUNDAY, FEB. 5, 2017
ADVERTISING SECTION

NewsdayHomes.com

SUFFOLK:
Past 12 Months
Dix Hills:
Homes Sold:278
Med Price: ‘17:$675,000
Med Price ‘16:$640,000

NASSAU:
Past 12 Months
Carle Place:
Homes Sold:37
Med Price ‘17: $490,000
Med Price ‘16:$480,000

QUEENS:
Past 12 Months
Sunnyside:
Homes Sold: 12
Med Price ‘17:$968,500
Med Price ‘16:$950,000

Newsday Homes is
Long Island’s premier
real estate listing service
for buyers, sellers,
renters and service
providers
— in print and digital.

Real Estate
Snapshot

Source: MLSLI.com

To find this home
or to search other
local listings, go to
newsdayhomes.com

Your Home
Spotlight

947 Taylor Avenue,
East Patchogue, NY 11772
$199,000
Open House Today: 12pm-2pm

Planning on Buying or Selling? Coast to Coast or anywhere in between or Internationally
We’re the local broker with the National & International connections!

As Members of Leading REAL ESTATE COMPANIES OF THE WORLD We Can Help

CALLUS FORALLOFYOUR REALESTATE NEEDS!

Trust Our 48 Years Of Experience. Est 1969. www.lyndabaker.com

“FREE MARKETANALYSIS” Call Today!

Nassau 516-433-4110 Suffolk 631-424-3339

Nassau 516-433-4110 Suffolk 631-424-3339

BETHPAGE Hi Ranch 5Br 2Bth
Cul De Sac Loc Beautiful Bkyd
With IGP To Much List $649K

OLD BETHPAGE Lovely 4BR Hi
Ranch Newer Kit/Ba Possible M/D
W/Proper Permits SD#4 $539,900

BROOKVILLE Exper tly Crafted Custom Designer Ranch Jericho SD#15
Totally Redone Inside/Out, 4 Bedrooms 4.55 Baths, Full Finished Basement/Nanny’s Room,
Woodfloors, Built Ins Thruout, Heated Inground Pool, Tennis...Call for a Private Showing

HUNTINGTON Quaint Colonial
Heart Of Huntington, Almost An Acre,
Great Investment/Starter Home! Sold

As Is $397K

SYOSSET 4Br 2.5 Bth Split
Hdwdfls 2+ Car Stone Driveway
Huge Parklike Yard W/Deck $619K

HUNTINGTON STA Beautiful All
Redone Cape Roof To Bsmt 3Bdrm
2Ba Just Bring Your Suitcase $369K

AMITYVILLE Great 3 Bdrm Ranch
Lots Of Potential, Fin Basement, Fenced

Yard. Needs TLC $190K

PLAINVIEW Hi Ranch 4Br 2Bth
Updtd EIK W/Granite Hdwdfls 2Car

Gar Low Taxes $629K

PLAINVIEW Fantastic 5 Br , 2.5 Ba
Hi Ranch New Kitchen, Gas Cooking/
Heat, Fpl, Many Updates! $729K

MERRICK Updtd 3Br 2Bth Ranch
Historic Gables Section Many Updates
W/Option to Customize $439K

PLAINVIEW Lg Redone Split 3Br
2.5 Ba, Newer Kitchen/Ceramic/Oak Flrs
Den W/Brick Wall Fpl, Fin Bsmt $659K

PLAINVIEW Charming 3Br Ranch
Nestled In CulDeSac Updtd EIK/Ba,
Hdwdflrs,Fin Bsmt, Ov’szd Prop $465K

PLAINVIEW Hamlet Luxury 7Rms
3Bdrm 2Bth Open Fl Plan Vaulted
Ceil Spacious Rms Gar $529K

PLAINVIEW Spacious 5BrHiRanch
4Bths Possible M/D W/Proper Permits
Fin Bsmt Oversized Gar $569K



Niche Publications 
Newsday offers a variety of topical and themed content 
across a diversity of special interest sections and sites:

FALL | 2016

FALL
FASHION

STYLE GUY
TIM

GUNN

PLUS
LORI LOUGHLIN

Destination
BARCELONA

Color Your World:
HOME DESIGN IDEAS

SUNDAY, FEBRUARY 19, 2017

ADVERTISING SECTION

NEWSDAY.COM/SPECIALSECTIONSALSO INSIDE: BEAUTY TIPS, PARTING GIFTS AND MUSIC IDEAS

5
Fabulous

Trends in Wedding
Invitations

Winter
Bridal Bliss

DREAMY LOOKS,
MODERN DETAILS, ORNATE

ACCENTS

THE REGALWEDDING
Tips for Royal Touches

Romantic Getaways
From Palm Beach to Paris

HometownShopper 

•  Full-color, full tab publication to all LI homes
• Includes major supermarket and drug store circulars
• Nearly 1 million circulation delivered weekly
•  79 local editions, 200 sub-zones for hyper targeting

LuxuryLiving 

•  Delivered direct to high income households  
in Nassau and Suffolk counties 

•  Drop shipments to high-income locations  
across Long Island

• Perfect-bound magazine format
• 4x per year

FunBook 

•  Directory of what to do and where to go in and around 
Long Island

•  Distributed to home subscribers in Nassau  
and Suffolk counties

• Perfect-bound directory format
• 2x per year (Summer & Fall)

Weddingstyle

•  Local bridal guide
•  Home and single copy delivery in Nassau, Suffolk,  

and Queens
•  2x per year tied to engagement and wedding season

Long Island
February 2017

What’s Happening on

ZONE 3 • SOUTHEAST NASSAU ADVERTISING SUPPLEMENT

I � LI 
INSIDE:
Where to eat 
and get takeout 
for Valentine’s  
and beyond

Shopping for gifts 
or just because

Cozy and 
comfortable 
home designs

Cool things 
to do

What’s Happening on Long Island

•  Delivered to Newsday Sunday subscribers 
• Long shelf life for long-term results
• 8x per year

9 NEWSDAY
BRANDS



SS0916CollegeFaire-

SUNDAY, SEPTEMBER 25, 2016

ADVERTISING SECTION

NEWSDAY.COM/SPECIALSECTIONS

LONG ISLAND NATIONAL

COLLEGE

October 2, 2016 11am-3pm
Suffolk County Community College, Health, Sports & Education Center, Brentwood

fair
PLUS: Balancing Act, Tips for Adults Returning to College

17285904

JULY 2016

ON LONG ISLAND

Selected From 2016 
Castle Connolly Guide

LONG ISLAND 
TOP DOCTORS 

700+ 

ALSO INSIDE:
Urgent Care Centers

Joint Replacement 
Surgery

10 Questions to Ask 
Your Doctor at Your 
Next Appointment

Colleges/Education

•  Deliver your message to college-bound, transfer, 
graduate and professional studies students

•  Topped in Nassau/Suffolk home delivery copies; 
inserted in newsstand and Queens copies

•  8 full color themed sections per year

HealthLink/Top Doctors

•  Reach Health & Wellness Enthusiasts with 8 themed 
sections per year; full run distribution

•  Annual Top Doctors magazine features over 800  
listings and delivers to home subscribers

Long Island at Home

• Full color special pull-out section, 2x per year 
• Matching advertorial with full and half page ads
• Full run distribution in Nassau and Suffolk counties

Brain Benders

•  Delivers monthly to 30k opt-in subscribers 
•  Special 64 page premium edition 2x per year 

delivered to all home subscribers
• Puzzles and games for all age and skill levels

VOLUME 6  |  $5.99

• BOGGLE • KEN KEN • SUDOKU • MAZE GAMES
• JUMBLES • KIDS PAGES & MUCH MORE! 

NEWSDAY’S GAMES
FOR THE BRAIN

10NEWSDAY
BRANDS 

Unique Print Opportunities

• Variety of direct-to-home print materials

•  Total market coverage or key saturation 
by date/area

• Polybagged print and deliver for FSIs, circulars,  
 product samples, and other inserts

•  Coverwraps, cover stickers, outer hang tags,  
and toppers

• Supplied or Newsday Media Group-created

GRAND OPENING – EAST MEADOW
Join Us on Monday, July 17TH   from 8:00 am - 5:00 pm

2 DAYS
UNTIL

$20
GAME PLAY
WITH PURCHASE OF $20 GAME PLAY

Comps are for 
representational purposes only.
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WHAT WE OFFER

Digital
Newsday.com and Newsday App

Newsday.com is Long Island’s trusted source 
for news and information with exciting 
interactive features and extensions.

• 141.1 million monthly page views1 

• 4.4 million monthly unique visitors2 

•  Over 152,000 monthly unique app users1

Source: 1. Adobe Omniture February 2017; 2. ComScore February 2017

Newsday e-Edition

Newsday’s replica generates over 188,000 Uniques  
and 30 million page views monthly. Advertising  
opportunities include:

•  Targeted strip ad placements including front cover,  
under advertiser ROP ad, and/or section front*

•  Hot Links & Hot Spots—Clickable ads to your website,  
photo gallery, videos and/or e-commerce products

• Cover sticky note translated to leaderboard

 *  Strip ad under Advertiser ROP ad available for full and half page ads only.  
Client to supply ads with embedded hot links; up to 5 hot links.  

Source: Adobe Omniture February 2017

Brand360 Custom Content Studio

•  Fully customized branded messaging in 
the form of articles, photo listicles and/or 
video galleries, featuring links to your site

•  Home page and section front headlines 
and display ads drive users to your content

•  Targeted, social media amplification 
campaign to encourage sharing

 
Layout and design elements are subject to change.



AdMail

•  Direct-to-device communication  
to opt-in subscribers

•  Dedicated and multi-brand eblasts may 
contain live links and downloadable coupons

•  Target demographically and geographically

12NEWSDAY 
WHAT WE OFFER

•   Newsday Now
•   Breaking News Alerts
•   Daily Business
•   Sports Now
•   Homes
•   Family
•   The 1600—Politics
•   Best Bets

•   Feed Me
•   High School Sports
•   Long Island 

Community
•   The Point
•   Travel
•   Entertainment
•   Weather Alerts

Newsletters & Alerts

•  Topical and timely
• Newsletters:

Newsday Sports App

•  Seasonal excitement of professional team 
and high school sports with hyper-local 
fandemonium in a totally customizable app

Newsday App for Apple TV® 

•  The Newsday TV app delivers dynamic  
multimedia content on Apple TV 4 and 
features the latest news, sports, food, 
entertainment and lifestyle videos 24/7

•  Marketers may take advantage of this 
preferred viewing mode with branded 
content themed to specific areas of interest 
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WHAT WE OFFER

Programmatic Direct

•  Scalable, automated solutions 
that optimize budgets

•  Regional and hyper-local

•  Private Marketplace (PMP)

Data/Custom Targeting

Data management platform

• First-Party Data

 •   On-site Proprietary Data •  On-site Searchers

 •  Site/Section Visitors •  Subscribers 
 •  Social Sharers

• Third-Party Data

 •  Search Behaviors •  Demographics

 •  Browsing History •  Interest/Intent

 •  Offline Purchases

Newsday Connect

•  Full service website development & Internet  
marketing solutions for small businesses

•  Strategies to increase web presence,  
expand customer base and drive revenue

•  Search engine optimization brings  
website to the top of Google, Yahoo  
and Bing searches

•  Social Media Manager packages  
take the hassle out of social media  
by managing and monitoring a complete  
Facebook/Instagram program



Marketing Services
From total market coverage to pinpoint targeting, we can customize the perfect product mix for 

your marketing goals and budget. 

Our direct marketing portfolio not only provides the reach of Long Island’s leading newspaper, but also delivers 
your message through an array of powerful, targeted media outlets, including amNewYork and print & deliver. 
These diverse vehicles ensure that both national and local advertisers reach their best prospects, consumers 
that are not only interested in their products and services, but who are also more likely to make purchases.

14MARKETING SERVICES 
OVERVIEW
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WHAT WE OFFER

As an important part of the local community, Newsday Media Group hosts a variety of signature events 
throughout the year. These live consumer events are available for sponsorship and often include a charitable 
element as part of Newsday’s commitment to give back to the communities we serve. In addition, Newsday 
Media Group creates custom events for trade and consumers, each designed to create awareness, convey 
information and stimulate response for our sponsors.

Event and Experiential Marketing

2017 Outdoor Events

Held at Newsday’s Long Island corporate headquarters, our calendar of outdoor, family-friendly events 
provides unique opportunities for one-on-one interaction between sponsors and their best customers.  

Field of Wheels—Saturday, May 20th 
The destination car show of the year! Over 11,000 car enthusiasts of  
all ages are revved up for this day-long festival of automotive excellence.

Flick & Treat Festival—Saturday, October 14th 
Bigger, booier and better than ever! Align your brand with Long Island’s 
most popular family-friendly fall event and meet one-on-one with 
thousands of receptive customers.

Outdoor Movie Night—Friday, August 4th 
Spotlight your brand in front of thousands of Long Island families!  
Featuring a family-friendly movie played on a big screen under the stars.

Marching Band Festival—October 
This 3-night extravaganza of music, community spirit and family fun 
celebrates the talent and commitment of Long Island’s high school 
marching bands.
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Read only Newsday & amNewYork, 
not the Daily News  78%
72% do not visit NYDailyNews.com

Newsday & amNewYork

Newsday is Long Island’s largest print and digital 
content provider. Together with amNewYork,  
its urban sister, they offer complete coverage  
of the most important, most affluent, and most 
influential seven counties in the NY DMA.

• 1.4 million combined daily readership¹

• 5.7 million monthly unique visitors² 

•  Less than 5% duplication between brands¹

$100,000+ HHI Daily Reach 

Newsday & amNewYork 473,988

The New York Times 388,636

New York Post 299,968

Daily News 297,054

Read only Newsday & amNewYork, 
not The New York Times

Exclusive Readership 

87%

Over 887,000 Newsday and amNewYork daily 
readers are not reached by any other single  
New York newspaper (Daily News, New York Post 
or The New York Times)¹

59% do not visit NYTimes.com

Read only Newsday & amNewYork, 
not the New York Post 82%
81% do not visit NYPost.com

17 NEWSDAY MEDIA GROUP

The Power of Two

Permitted tax hike grows–but districts
say they needmore

1.26%
2017-18SCHOOLTAXCAP

THE LONG ISLAND NEWSPAPER
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newsday.com
$2.00 | LI EDITION

Thursday
Jan. 19, 2017

SPORTS FINAL

PLUS:What the governor’s budget
couldmean for schools, transit, environment
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ADVERTISEMENT

2.8 
MILLION 
WEEKLY 
READERS

5.7 
MILLION 
UNIQUE 
MONTHLY 
VISITORS

Source: 1.Scarborough NY 2016 (Release 2). Base 5 NYC Boroughs and Nassau & Suffolk Counties; 2.ComScore February 2017– Includes Newsday.com & amNewYork.com

 



18NEWSDAY 
CALENDAR

Print Editorial & Special Sections Calendar

Note: Dates subject to change.

January 

HealthLink: Healthy Start 1/31/17

February 

What’s Happening 2/5/17

Spring Fashion Week EDITORIAL FEATURE 2/9 - 2/17/17

Presidents’ Forum 2/19/17

Weddingstyle 2/19/17

Brain Benders 2/20/17 

March

LI Travel Guide 3/3/17

Luxury Living (Spring) 3/5/17

HealthLink: Spring Health 3/14/17

Spring Open House 3/19/17

What’s Happening 3/26/17

April 

MLB Preview EDITORIAL FEATURE 4/2/17

HealthLink: Technology & Innovation 4/11/17

Long Island at Home 4/12/17

Emerging Degree Programs 4/23/17

Career Fair 4/23/17

Summer Movie Preview EDITORIAL FEATURE 4/30/17

What’s Happening 4/30/17

May 

Long Island Marathon EDITORIAL FEATURE 5/8/17

HealthLink: Women’s Health 5/9/17

Summer FunBook 5/21/17

Summer Arts Preview EDITORIAL FEATURE 5/28/17

June

Cross Sounder 6/6/17

HealthLink: Men’s Health 6/6/17

LI Life Graduation EDITORIAL FEATURE 6/11/17

Luxury Living (Summer) 6/11/17

What’s Happening 6/11/17

July 

Top Doctors 7/25/17

August
What’s Happening 8/6/17
HealthLink: Family Health 8/15/17 
Luxury Living (Fall Preview) 8/20/17

September

Fall Theater, Arts & Movie Preview 

     EDITORIAL FEATURE TBD

Fall TV Preview EDITORIAL FEATURE TBD

Brain Benders 9/4/17

NFL Season Preview EDITORIAL FEATURE 9/7/17

Fall Fashion Preview EDITORIAL FEATURE 9/7 - 9/15/17

College Admissions Guide 9/15/17

What’s Happening 9/17/17

National College Fair 9/24/17

Weddingstyle 9/24/17

October

Career Fair TBD

HealthLink: Fall Health 10/3/17

Long Island at Home 10/4/17

Fall/Winter FunBook 10/8/17

Fall Open House 10/15/17

NBA Season Preview EDITORIAL FEATURE 10/29/17

November

Marching Band Festival Recap  

     EDITORIAL FEATURE TBD

Education Spotlight 11/5/17

What’s Happening 11/5/17

HealthLink: Health @ 50+ 11/7/17

Holiday Movie Preview EDITORIAL FEATURE 11/19/17

LI Life Shopper’s Survival Guide  

     EDITORIAL FEATURE 11/19/17

Luxuryy Living (Holiday) 11/19/17

Ultimate Holiday Gift Guide  

     EDITORIAL FEATURE 11/22/17

Small Business Saturday 11/24/17

December

Celebrate New Year 12/7/17

What’s Happening 12/10/17

LI Life Holiday Lights (Part 1)  

     EDITORIAL FEATURE 12/17/17

LI Life Holiday Lights (Part 2)  

     EDITORIAL FEATURE 12/24/17



1008 2017 Newsday Media Kit—April

National T: 631.843.2723

Classified T: 631.843.3607

Local Retail T: 631.843.2500

Local Inside Media Sales T: 631.843.4050

Direct Marketing T: 631.843.2723

Advertising Special Sections T: 631.843.2630

Event Marketing T: 631.843.2907

Newsday Connect T: 631.843.2200

235 Pinelawn Road, Melville, New York 11747

advertising@newsday.com

www.newsday.com


