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amNewYork is a smart, sharply-designed 

print and digital publication that provides 

New Yorkers with content on New York City 

and the surrounding boroughs. amNewYork 

is available at high-traffic transit and tourist 

locations and delivered free to commuters 

via street teams and distribution boxes 

throughout the City. With a combined 

print and digital 
audience of nearly 

amNewYork is as much a daily habit for 

New Yorkers as their morning coffee. 

ALL THE NEWS 
YOU NEED IN A 
NEW  YORK 
MINUTE

amNEWYORK
MISSION STATEMENT

Sources: ¹NY Scarborough, 2016 (Release 2), Base: NY DMA;  
²amNewYork CAC Audit Report, 12 months ending 9/30/15

HIGHEST DAILY CIRCULATION  
OF ANY NEW YORK TABLOID2

1.3 million adults,1



3 amNEWYORK 
MARKET

From the millions of commuters who come in and out of Manhattan 
each day, to the millions of five-borough residents who call it home, 
New Yorkers are like no others; fiercely proud, unapologetically loyal, 
and 100% committed to the American Dream. This savvy and diverse 
population embodies the energy and optimism that defines the city.

Comprised of five boroughs—Manhattan, Brooklyn, Queens, Bronx  
and Staten Island—NYC is the most populated city in the country 
with over 8.5 million residents. As a center for global business and 
finance, NYC is home to the majority of well-known Fortune 500 
companies. It is also home to some of America’s best-known media 
and entertainment companies and professional sports franchises.

New York City 
The Largest Regional Economy 
in the United States



News & Transit
New Yorkers choose amNewYork for its easy read 
and ability to get to the heart of important matters 
quickly and concisely. In the space of a subway ride, 
readers can learn the news of the day, gain important 
transit tips, and plan their evening activities.

4amNEWYORK
MARKET

Health & Education
New York’s healthcare spending is among the highest in 
the nation and careers in healthcare are also among the 
fastest growing occupations, according to the Department 
of Labor. amNewYork is a rich source of information on 
both healthcare policy and employment opportunities.

New York boasts the third largest university system  
in the U.S. (CUNY), and a number of returning students. 
That’s why amNewYork looks at the issues and trends 
(both editorially and through special sections) that affect 
students of all ages.

Sports
With eight, volatile professional teams, some New Yorkers 
might argue that sports is entertainment. That’s why 
amNewYork brings the latest scores and stats in relatable 
language that only a hometown native can offer. 

Serving as a game-changer in sports news coverage, 
amNewYork editors publish team victories, player profiles 
and behind-the-scenes information for devoted fans. 

Sources: ¹Claritas, 2016;  ²Scarborough NY, 2016 (Release 2). Base: 5 NYC Boroughs

2,200,000   
New Yorkers use 

public transportation  
to commute in  
and throughout 

NYC1

166,580 
New Yorkers took  
Adult Continuing 

Education classes  
in the past  
12 months2

475,000 
amNY readers 

attended a 
professional 

sporting event in 
the past year2

Restaurants 
New York City is one of the great culinary meccas  
of the world—bold flavors, diverse cuisine, and  
food enthusiasts eager to spend. 

amNewYork readers routinely fill restaurants  
and bars across the city. From fine dining to  
food trucks, amNewYork offers a variety of  
food and beverage coverage.

 
amNY readers 

spent over

$43 MILLION 
dining out in the  

past month2
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Sources: CAC Audit Report 12 months ending 9/30/15 (Projected Friday Average); Scarborough NY, 2016 (Release 2).

Sources: amNewYork and Metro CAC Audit Report, 12 months ending 9/30/2015; 
NY Daily News and NY Post AAM Audit Report, 12 months ending 9/30/2015

New York City 5 Boroughs Daily Circulation

296,227

199,385

131,457

89,546 THE BEST 
THINGS IN LIFE 

ARE FREE
WE WERE THE FIRST 

FREE PAPER 
IN NYC

Breakdown of Daily Circulation/Reach

Manhattan

209,731

219,904

Queens

43,456

136,884

Brooklyn

36,679

175,823

Bronx

6,361

80,391

Other

2,751

74,058

Daily Circulation

Daily Reach



Source: Scarborough NY, 2016 (Release 2). Geographic Codes—5 NYC Boroughs; Projected: 6,742,349, Respondents: 3,889

Gender    

Men 47%

Women 53%

Age    

Age 18 - 34 35%

Age 35 - 49 27%

Age 50 or Older 39%

Median Age (years among 18+) 43

Marital Status    

Married 32%

Level of Education    

College Educated 65%

College Graduate 33%

Any Post Graduate 14%

Occupational Summaries (among employed)    

White Collar 45%

Blue Collar 26%

Management, Business & Financial Operations 16%

Professional & Related Occupations 17%

Household Income    

$50,000+ 45%

$75,000+ 32%

$100,000+ 21%

Average HH Income  $46,258

Household Composition    

Children in Household 32%

Own Residence 24%

Median Market Value of Owned Home   $548,728  

Audience Profile
amNewYork Print/Digital Weekly Audience

amNEWYORK 
WHO WE ARE 6
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The Newspaper 

New York’s favorite morning newspaper is distributed by hand  
via street teams and curbside boxes throughout the boroughs.

•  Highest New York City distribution among  
all New York City papers

• 1.2 million weekly readership

• Hand-delivered at high-traffic locations 
 in and around Manhattan

Sources: CAC & AAM Audit Reports; Scarborough NY, 2016 (Release 2), Base: 5 Boroughs

amNEWYORK
WHAT WE OFFER

Editorial Features

amNewYork offers topical content of 
interest to New Yorkers. Covering home, 
family, business and entertainment, 
amNewYork’s themed sections* help 
New Yorkers live their best lives.

Monday 
 • Education 
 • Brooklyn 
 • Patrick McMullen 
 • Pets

Tuesday 
 • Business 
 • Style 
 • Travel 
 • Secrets of New York (bi-monthly)  
 • City Living (bi-monthly) 

Wednesday 
 • Business 
 • Dining Out 
 • Health

Thursday 
 • Real Estate 
 • Sunrise to Sunset

Friday 
 • Business 
 • Weekend
*Subject to change

B ISU

Starbucks is bringing the cold
this summer.
The coffee giant yesterday an-

nounced new additions to its menu
of cold coffees and espressos, in-
cluding an assortment of cold
brews — for which beans are slow
steeped for 20 hours — and a
chilled Doubleshot.
The U.S. iced coffee industry

grew 339% from 2010 to 2015, ac-
cording to industry experts cited by
Starbucks. The company first
launched its cold brews a year ago
and saw a 20% growth in their sales
in the fourth quarter of 2015, it re-
ported yesterday.
CEO Howard Schultz said Star-

bucks will continue to roll out new
iced beverages in the next few
years.
“The opportunity to create an en-

tirely new cold coffee experience is
limitless,” he said in a statement.
The new beverages will be avail-

able in time for summer, according
to Starbucks. (AMNY)

E S

NASDAQ

S&P 500

The S&P 500
wrapped up its third
straight month of
gains on a flat note
yesterday as weaker
energy shares coun-
tered a rise in safe-
haven utilities. Energy
shares were the worst
performing, dropping
0.57%, as oil prices set-
tled lower. Utilities
rose 0.56%, leading all
sectors. (REUTERS)

U.S. consumer spending
recorded its biggest increase
inmore than six years inApril
as households stepped up
purchases of automobiles,
suggesting an acceleration in
economic growth that could
persuade the Federal Re-
serve to raise interest rates
soon.

Though other data yester-
day showed an ebb in con-
sumer confidence in May,
spending is likely to remain
supported by strong gains in
house prices and a strength-
ening labor market, which is
steadily pushing upwages.

“This takes the Fed a step

and a half closer to the next
increase in interest rates,”
said JohnRyding, chief econ-
omist at RDQ Economics in
NewYork.

Fed Chair Janet Yellen
said Friday an interest rate
hike would probably be ap-
propriate in the “coming
months,” if theeconomycon-
tinued to pick up.

The Commerce Depart-
ment said consumer spend-
ing, which accounts formore
than two-thirds of U.S. eco-
nomic activity, surged 1.0%
last month as households
bought a range of goods and
services. (REUTERS)

Wall Street ends
month quietly

-86.02
17,787.20

-2.1
2,096.96

+14.54
4,948.05

N S

DOW

The company has seen growth in its chilled coffee sales.
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The labormarket is fueling
a surge in shopping.

Consumer spending at 6-yr. high

NewStarbucks iced beverages will include:
● Cold Brew
● Cold Brewwith
Vanilla Sweet Cream

● Nitro Cold Brew

● Starbucks
Doubleshot on Ice

● Caramel Iced
Macchiato

Cold brew is heatingup
Starbucks to unveil new
versionsof iceddrinks
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ATTEND OUR
INFORMATION SESSION:

Monday, June 6, 2016
5:00 p.m.—6:00 p.m.

Take your career to the next level with Adelphi’s AACSB-accredited
M.S. in Supply Chain Management program, which will prepare
you to manage supply chains in a wide variety of enterprises.
You’ll be ready to take the lead in a field expected to add 1.4
million jobs by 2018.

We offer:

• Convenient scheduling—including evening classes
• Online, blended and on-campus courses
• A powerful network of more than 18,000 alumni to connect

you with job opportunities

Our programs work for you: Adelphi business graduates hold
positions of influence at IBM, Paypal, PwC, EY, The American

National Red Cross and other leading organizations.

LONG ISLAND • NEW YORK CITY • HUDSON VALLEY

Learn more at Adelphi.edu/SupplyChainMgt

YOUR SUCCESS
IS OUR BUSINESS

M.S. in Supply Chain Management
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MEREDITHDELISOBY
meredith.deliso@amny.com

Talk about water works.
The Children’s Museum of

Manhattan will open a new in-
teractive exhibit Saturday that
explores New York City’s
water system.
“Dynamic H2O” will take

over three levels in the mu-
seum’s outdoor courtyard. It
replaces a previous water-re-
lated exhibit, “City Splash.”
The new exhibit teaches chil-

dren how 1.1 billion gallons of
water make it more than 125
miles from upstate reservoirs
to our taps each day.
Hands-on tools include a

16-foot-long water table that
demonstrates the path water

can travel, from the clouds to
streams to pipes. Children can
experiment with water flow
and pressure and even build
their own high-rise towers
using Duplo Lego Blocks.
Other aspects of the exhibit

enable visitors to create their
own aqueduct using magnetic
tubes and pump water to the
top of a skyscraper. Daily pub-
lic programs will also explore
how water is filtered and ana-
lyzed, as well as the study of
marine biology.
“Our municipal water sys-

tem is one of New York City’s
greatest treasures,” said An-
drew Ackerman, the Chil-
dren’s Museum’s executive di-
rector, in a statement. “‘Dy-
namic H2O’ offers our guests a
chance to have fun and stay
cool while learning about the
important role water plays in
the city and our lives.”

‘Dynamic H2O’ runs fromSaturday through September,
weather permitting, at the Children’s Museum ofManhattan.
Admission $12 children and adults, $8 seniors, FREE for children
under 12months | 212W. 83rd St. | 212-721-1223 | cmom.org

Tap into the city’s water system
Children’sMuseum
unveilingnewexhibit

WORLDOFWATER
Fromocean lifemodels to

“fishing,” here are other
ways children—and adults
—can explore theworld of
water.

AmericanMuseum
of Natural History

At themuseum’sMilstein
Hall of OceanLife—home
to the famous, 94-foot-long
model of a bluewhale—
visitors can explore under-
sea life, fromhundreds of
models of sea creatures to
dioramas to displays of
eight ecosystems.Sug-
gested admission $22
adults, $17 seniors and
students, $12.50 ages 2-12;
Central ParkWest at 79th
Street, 212-769-5100

NewYork Hall
of Science

Last summer this Queens
museum reopened its grand
hall after a $25million

renovationwith the perma-
nent interactive exhibit
“ConnectedWorlds,” which
demonstrates how six
environments (jungle,
desert, wetlands,mountain
valley, reservoir and plains)
all share a commonwater
supply.Admission$15
adults, $12 ages 2-17,
students and seniors; 47-01
111th St., FlushingMeadows
Corona Park, 718-699-0005

Staten Island
Children’s Museum

Among themany hands-
on areas of thismuseum is
the outdoor play spaceSea
of Boats, where little ones
can set up sails in boats,
pretend to go fishing and
oystering, playwithwater,
discoverMorseCode and
more.Nowopen through
October, weather permitting;
admission $8; 1000 Rich-
mondTerrace, Staten Island,
718-273-2060 (MEREDITH DELISO)

A child explores amodel of the city’s water system.
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Receive 5%
discount

with this ad
(Use code

SAVE AMNY01)

Division of
Continuing Education &
Workforce Development

THE SKILLS
TO DO
THE JOB
Improve your job opportunities through
our healthcare certificate programs

Tel 718-502-6576 Fax 718-518-6744 cedu@hostos.cuny.edu 560 Exterior St, Bronx, NY 10451 www.hostos.cuny.edu/Continuing-Ed

Basic Life Support (CPR/AED First Aid)
for Healthcare Providers

Certified Nursing Assistant
Clinical Medical Assistant
Credentialed Alcohol

& Substance Abuse Counselor

ECG Telemetry Technician
Electrocardiography Technician
HIV Counselor
Patient Care Technician
Pharmacy Technician
Phlebotomy Technician

Certificate programs in
other industries also available

Tue., May 24, 2016* 6pm-8pm
Thur., June 2, 2016** 6pm-8pm
Thur., June 9, 2016** 5pm-7pm

*120 E. 149th St., Bronx, NY 10451,Savoy Multi-Purpose Room **560 Exterior St., Bronx, NY 10451

OPEN
HOUSES
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Q&AwithMINACLEMENTE
Chef/manager at Doty’s

Queens
Village

C I T Y L I V I N G

Mina Clemente worked
at HSBC bank before
opening Doty’s, a Filipino
restaurant, with her
daughter 10 years ago.
She now serves as the
chef and manager at the
restaurant. She moved
here from the Philippines
to be with her husband,
Arsenio, 20 years ago.

What do you love about
Queens Village?
The people are kind and
it’s a nice place to live.

What is a challenge of
running a restaurant?
Maintaining cleanliness
and the preparation of the
food to keep up to Depart-
ment of Health standards.

What do you think
needs improvement in
the area?
When we come in the
morning, we find garbage
in front of the restaurant.
Neighbors should be more
concerned about the
cleanliness. I think they
should take care of the
neighborhood.

Why do you choose to
stay in Queens Village?
I stayed because of my
husband, my family and
my daughter. My husband
helps me at the restau-
rant. My daughter wanted
to go to medical school
and now she works as a
physician’s assistant at
Jamaica Hospital.

BY SYLVESTER ARENAS
Special to amNewYork

I
f you ask residents
what life is like in
Queens Village, many
will say it is quiet and
welcoming.
Neighbors in the resi-
dential nabe in eastern

Queens know one another
by name.
“People are very friend-
ly,” said Letitia Moratal,
who’s worked at Doty’s, a
local Filipino restaurant,
for the last four years. “It’s

a nice place to live.”
Akin to a rural town, it
has one centrally located
train stop, the Queens Vil-
lage LIRR station, from
which you can get to Penn
Station in a half-hour.

But by car, it’s easily ac-
cessible via the Clearview
Expressway and the Grand
Central and Cross Island
parkways.
According to nycgov
parks.org, the Jameco or
Yamecah, a Native Ameri-
can tribe of the Algonquin
nation, originally occupied
the land later known in
Colonial times as Little
Plains.
It was named Brushville
in the 18th century, and in
1923 was renamed Queens
Village, by the LIRR

Amural below a children’s day care center graces awall at the corner of Springfield Boulevard andMurdock Avenue. Private

Apeaceful nabe inabustling, diverseborough

THEBASICS
Transportation
● LIRR gets you to PennStation
in 30minutes from theQueens
Village stop. Or you can jump on
theGrandCentral or Cross
Island parkways to get around.

Buses
Q1,Q27/Q27LTD, Q36/Q36LTD,
Q43/Q43LTD,Q83/Q83LTD,
Q68,Q88, N24, X68

Library
● Queens Library, Queens
Village, 94-11 217th St.
718-776-6800

Post Office
● USPS, 209-20 Jamaica
Ave. 718-736-1572

Crime
QueensVillage is patrolled
by the 105th Precinct.
Comparedwith theweek
ofOct. 7-13 last year, the
area shows a 57.1%drop
inmurders, a 53.3%drop
in rapes. Burglaries are
down7.5%. So far, three
murders have been
reported this year.

This eastern Queens neighborhood was originally called
“Little Plains” and was occupied by the Algonquin nation.
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T R A V E L

Looking for fun in the sun?LaConcha Resort, a San Juanbeachhotel andnightlife
destination, is offering theNewHolidayPackage, which in-
cludes$25 credit at food andbeverage venues, twowelcomedrinks and an ocean roomorpartial suite. Rates are $199
per night. Book byDec. 23 andtravel betweenNov. 24 and
Dec. 25with aminimum
two-night stay.To book: Use

promotional code HO9 at
laconcharesort.com.

Morebeachingcanbe foundat theGansevoortTurks andCaicos. Thespecial
packagegivesguests
twonights freewhen
theystay forseven
nightsandalso includes
accommodations inabeach-front roomand full breakfast fortwodaily. Ratesstartat$550

pernight (plus 12%tax).Avail-able throughDec. 19.To book:888-844-5986, gansevoorthotelgroup.com or email Reserva
tions@GansevoortTC.com.

Looking for a greatway
to tee off? TryCosta
Rica’s Los Suenos
Marriott Ocean&GolfResort. This rain forest golf

course gives guests the oppor-tunity to not only play but also

to spotmonkeys andmacaws.The “Experiences! Unlimited
Golf” package features daily
golf for two adults at La Iguanagolf course, daily breakfast
buffet andunlimited golf cartusewhen you book at least twonights. Rates start at $269pernight. (Prices based on availabil-ity and do not include taxes orgratuity, and are subject to
blackout dates.) Available
throughDec. 20. To book,

marriott.com/sjols or 800-228-9290. Use promotional code
Z81.

(AMNY)

Want a front-row seat at theMacy’s Thanksgiving Day
Parade and a longweekend inManhattan?AffiniaManhattanhotel, the official hotel partnerof the iconic annual event, is
offering a special package forthe occasion. For rates startingat $360per night for double

occupancy, you’ll get up to fourtickets to the parade, breakfastto go before the parade starts,handwarmers, a $100 food/beverage credit, 10%off dinnerat theNilesNewYork restau-rant, an official Macy’s Thanks-givingDayParade gift and 10%off atMacy’s.Must stay for atleast three nights.Book paradetickets using code PRDUPN andreserve a room at affinia.com/parade.
(NEWSDAY)

BY LAURENCHATTMANSpecial to amNewYork

T
hinking about a visit?
Here are five ways to
enjoy this beautiful
and friendly city.

TRY THE LOCAL
SEAFOOD
Stockholm is surroundedby water, and fish figuresprominently on most

restaurant menus. Bla
Porten (blaporten.com), acharming cafe on Djurgar-den (the city’s museumisland), is the perfect placeto sample sweet and tinyNorth Sea shrimp.
Top fishmonger LisaElmqvist (lisaelmqvist.se)has a shop in the posh

Ostermalm Saluhall as wellas a restaurant with the

freshest fish in the city.The modern Swedish
bistroOaxenSlip
(oaxen.com/en), with itsspectacular harborsidelocation and nautical decor,was the perfect place for aplate of crisp, deep-friedfish. And the Norwegianking crab in curry saucewas worth the trouble ittook to extract the juicymeat from the giganticshells.

ABSORBSWEDISH
CULTURE
Although Stockholm’sworld-class photographyand modern art museumsdeserve a visit, many

galleries have a distinctlySwedish flavor. TheVasaMuseum (vasamuseet.se/en) is home to a 1628
warship that sank in Stock-holm harbor on its maidenvoyage and was salvagedfrom the sea after 333 years.Reconstructed inside astunning building devotedto the study of early 17thcentury Sweden, this
Swedish Titanic is an
awesome sight.

TheMillesgarden
Museum (millesgarden.se)

was the home and studio ofSweden’s most celebratedsculptor, Carl Milles, bestknown to Americans forthe wooden reliefs decorat-ing the walls of 1 Rock-efeller Center. And don’tmiss the brand-new ABBAMuseum (abbathemuseum.com), which featuresloads of memorabilia andanimatronic band memberssinging “Waterloo.”

RIDE A ROLLERCOASTERThe quickest way to getto Djurgarden is by a ferrythat makes a dramatic
approach right to the
entrance of Grona Lund(gronalund.com/en), Stock-holm’s wholesome version

of Coney Island.

HANGOUT
IN SODERMALM
After reading “The GirlWith the Dragon Tattoo,” Iwas expecting the bohemi-an district of Stockholm tobe gritty and menacing.Yes, there are tattoo par-lors in the gentrified areaaround pretty NytorgetSquare, but they are themost unthreatening tattooparlors imaginable. Andthey are scattered amidchic cafés, artisan foodshops, charming vintageboutiques and trendy

neighborhood restaurants.A day in Soldermalmmust begin with an espres-so and a traditional cinna-mon bun at hipster magnetIl Caffe (ilcaffe.se). Stylishyoung people workingaway on their laptops atsidewalk tables will makeyou long to be a Swedishfreelancer. Pop into con-cept storeGrandpa (grandpa.se/en) a few doors
down, where you can
browse Swedish fashionbrands. Another block andyou’ll be at Smiley Vintage(smileyvintage.com), whose

designers transform tat-tered old garments intofloaty dresses and tops.
For a light bite, go to

UrbanDeli (urbandeli.org/hem), a combination bistroand upscale grocery, for aStockholm Brewery beerand some smoked shrimp.After, try the salted licorice-flavored caramels at Par-lans Confiture.
Swedes were early

adopters of skinny jeans,and there are plenty ofoutlets for them, includingCheapMonday, Nudie andAcne Studio.

BRINGHOME
ASOUVENIR
If you failed to get yourshopping fix in Sodermalm,head over to the upscaleOstermalm neighborhood,home to Stockholm’s gildedOpera House, its grandhotels and many designand home furnishings

stores.
First among equals isSvenskt Tenn (svenskttenn.se), where the legacyof designer Josef Frank iskept alive with reissues ofhis boldly patterned prints.Next door, theMalmstenStore (malmsten.se) cele-brates Swedish furnituredesigner Carl Malmsten,selling his country manorfurniture alongside modernSwedish handicrafts.
And just around the

corner, DesignTorget
(designtorget.se/en) show-cases a juried selection ofthe work of new Swedishdesigners, stocking limitedruns of inexpensive kitchen-ware, desk accessories,paper goods and jewelry,all with a clean and pleas-ing Swedish look.

Lauren Chattman is a
Newsday contributor.DEALS of the WEEK

Travel

Deals

Swedish fish and gravlax areserved at Lisa Elmqvist.

Stockholm’s grand cityscape includes the Klara Kyrke, Royal Swedish Opera and the Swedish Parliament.

5 WAYS TO EXPLORE STOCKHOLM

Narrow streets run throughthe Sodermalm area.

Sculptures by Carl Milles
stand in a waterside garden.
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Top NY Injectors
www.RejuvenationNY.com • 30 East 60th Street, 14th Fl. • 212-245-0070

Juvederm, Restylane, Ultherapy, Lip Filler, Cheek Filler

$179 for Botox (20 units) reg. $399

Top NY Injectors
NYCRejuvenation

Tickets from $25NOV 30-JAN 1 PEE
L OFF

POP-UPS
LOWEST PRICES  
OF THE SEASONONE DAY SALE  

Unique Print Opportunities

• Glossy, Bright White, or Newsprint Coverwraps
• Professional Street Promotions
• Sticky Notes
• Pop-ups
• Integrated Advertising Units
• Sweepstakes & Contest Promotions
• Special Section Sponsorship Opportunities
• Exclusive Issue Ownership

8amNEWYORK
WHAT WE OFFER 

STICKY NOTES

EXCLUSIVE OWNERSHIP COVERWRAP

PROFESSIONAL 
STREET PROMOTIONS

MANHATTAN’S HIGHEST DAILY CIRCULATIONNEWSPAPER

WEDNESDAYMarch 22, 2017

‘CHIPS’ OFF OLD BLOCK
Classic series revived on big screen PAGE 9

HI 35° LO 19°
Sunny

2125765001

Have You Filed Your Taxes?
Only Four Weeks Left!

Please book an appointment with us by calling (212) 300-5776
EmpireTaxUSA.com • info@empiretax.com



amNY.com 

NYC’s source for news and information 
with exciting interactive features  
and extensions.

• 10.7 million monthly page views¹

• 1.2 million monthly unique visitors² 

• 67% of page views from mobile users¹

 Sources: 1 Adobe Omniture February 2017; 2 ComScore February 2017

9 amNEWYORK
WHAT WE OFFER

Digital

Brand360 Custom Content Studio

•  Fully customized branded messaging 
in the form of articles, photo listicles 
and/or video galleries, featuring links 
to your site

•  Home page and section front  
headlines and display ads drive  
users to your content

•  Targeted, social media amplification 
campaign to encourage sharing

 

Layout and design elements are subject to change.

Mobile App

Our users are multi-device and connected 24/7. 
Our content-rich environment offers important 
transit, entertainment and City-based information 
in addition to news, sports and weather.



amExpress and Daily Newsletters

•  Deployed to opt-in consumers

•  Topical and timely

Data/Custom Targeting

• Data management platform

 First-Party Data

 Third-Party Data

• On-site Proprietary Data
• Site/Section Visitors
• Social Sharers

• On-site Searchers
• Subscribers

• Search Behaviors
• Browsing History
• Offline Purchases

• Demographics
• Interest/Intent

Email

•  Direct-to-device communication to opt-in 
subscribers

•  Dedicated and multi-brand eblasts may 
contain live links and downloadable coupons

•  Target demographically and geographically

10amNEWYORK
WHAT WE OFFER

Programmatic Direct

•  Scalable, automated solutions that  
optimize budgets

•  Regional and hyper-local

•  Private Marketplace (PMP)



COLLEGE HACKS
SPECIAL ADVERTISING SECTION

Today, competition for college 
admittance is fierce and students need 
to be smart in their studies, as well as 
in how and when they complete their 
applications. “Education Matters” 
does the homework for you with 
the following suggestions to help 
streamline the college admissions 
process and get the most funding for 
your college career:

MAKING THE GRADE 
According to The National Association 
for College Admission Counseling 
(NACAC), the top admission factors 
considered by most colleges include:

GRADES IN COLLEGE PREP COURSES 
Most colleges consider performance in 
college preparatory courses the  
strongest sign of the ability to  
do well in college. 

STRENGTH OF CURRICULUM  
Colleges look for students who took 
the most challenging courses available 
to them. 

ADMISSION TEST SCORES 
SAT and/or ACT scores usually count 
highly if the college requires them.

GRADES IN ALL COURSES  
Overall GPA also serves as an indicator 
of academic success in high school. 

EXTRACURRICULAR COMMITMENT 
Length and depth of commitment  
to one or two interests is also 
important, demonstrating time 
commitment, leadership and 
accomplishments. 

LETTERS OF RECOMMENDATION 
Recommendations from teachers, 
high school counselor, and employers 
are good character references.

ESSAY OR WRITING SAMPLE  
A well-written essay can tip a 
decision. A poorly written one can do 
the opposite.

TRANSFERRING SCHOOLS 
Over a third of students end up 
transferring, some from community 
colleges and others moving from 
one four-year college to another. 
The biggest factors for transferring 
students include:

GPA: Student grades at current 
institution are considered most 
important.

CREDITS: Make sure credits will 
transfer easily.

AVAILABILITY: Not all schools have 
room for transfer students. Look for 
transfer-friendly schools.

SCHOLARSHIPS: Can you qualify for a 
merit scholarship?

WHY TRANSFER: Schools look for a 
positive response to why a student 
seeks a transfer. Avoid negativity.

INFORMED INTEREST 
Over three-quarters of colleges assign 
a level of importance to demonstrated 
interest in their institution. That 
interest may take the form of 
visits, interviews, or essays that 
demonstrate how well the student 
knows the college or how they may 
contribute to the campus. Interest 
may also be conveyed in any work 
or work-study programs in the 
student’s/school’s area of interest.

According to Ivywise, students can 
prepare to show their informed 
interest through compelling 
supplemental essays and interviews. 
Early on, students should review 
the research that went into building 
their college lists and get a head start 
on their essays. Students should be 
prepared for common essay topics 
where they're asked to describe the 
reason they selected this particular 
college, their major, and more. 

 

www.bmcc.cuny.edu/applyBorough of Manhattan Community College 
Borough of Manhattan Community College

Start Here. Go Anywhere. 

WWW.CITYTECH.CUNY.EDU/OPENHOUSE

 NEW YORK CITY COLLEGE OF TECHNOLOGY

CITY TECH
facebook.com/citytech • @citytechnews www.citytech.cuny.edu

300 Jay Street, Downtown Brooklyn

Downtown  
Brooklyn

City Tech (New York City College of Technology) is the 
largest public college of technology in the Northeast and 
ranked #1 in the nation in producing the highest paid 
associate-degree earning graduates (PayScale.com). 

718.260.5500 
SUNDAY 10/30 • 11 AM-1 PM

Making the Grade, Generating Informed Interest and Tackling Tuition

CONTINUED ON NEXT SPREAD

OCTOBER 11, 2016

GET INTO THE COLLEGE YOU WANT  
WITH THE SCHOLARSHIP YOU NEED

Today, online learning 
can mean many things. We 
are seeing learning available 
not just online, but on-
demand, self-paced, adaptive, 
and just-in-time, making 
education more responsive 
than ever before.

amNewYork Guide to College Applications and Scholarships
Getting ready for college relies on three basic things for most students: decent grades, an area of interest, 

and a plan for tuition. amNewYork’s “Education Matters” takes a look at all three factors to give college-ready 
students the guidance and tools they’ll need to ace the college admissions process and be smart about funding 

their tuitions. We’ll take a look at what you need to know about FAFSA, and the best ways to present yourself 
on your applications (including how many schools to apply to). Transferring from another school? No problem. 

amNewYork has the scoop on transfers and alternative application cycles, too. 

11 amNEWYORK
WHAT WE OFFER

Secrets of New York
amNewYork’s signature editorial feature, exposes 
the behind-the-scenes stories, checkered histories, 
and titillating trivia on some of the City’s best 
known landmarks. 

• Appears 24/7 at amNY.com

•  Bi-monthly (on Tuesday), in the print edition  
of amNewYork

A favorite of the press, “Secrets” has been picked 
up by every major news outlet. Eminently 
shareable, “Secrets” is also a social media 
phenomenon, with thousands of shares and likes.

6
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Share your Shakespeare in the Park pics, tips at amNY.com
and youmay be next week’s ‘Secret Admirer’!
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Did you know Sardi’s, the iconic theater restaurant, feeds a
special meal to thewinner of theWestminster Kennel Club Dog
Show? (Read all of last week’s secrets of Sardi’s at amNY.com

and be sure to email your own to secrets@amny.com!)

4

amNY’s Secretadmirers
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Anne Hathaway shared the spotlight with a raccoon
Speaking of unwelcome critters, a raccoon actually ran onto the stage

in themiddle of the 2009 production of “TwelfthNight” starring Anne
Hathaway.When the baby raccoonmade itsway on stage, the cast
panicked, director Daniel Sullivan told theDaily News.

But, this wasn’t the first or last time the cast and crew ran into this
road bump. Performing in a very uncontrolled environment comeswith
its fair share of challenges, including unwelcome critters finding their
wayon stage, Champlin said. Turtles and birds have also been spotted
wandering across the set.
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The lines are incredibly long and the actors appreciate it
Shakespeare in the Park—being free and all— comeswith

very long lines. NewYorkerswaiting for their ticketswill set up
picnics andbreak out their instruments to create a sociable,
theater-loving environment, Champlin said.

“My favorite thing to do is towalk by the standby line, which is
stretched out, and to see all these people thatwanted so badly to
share this experiencewith you,” Champlin said. “They’ll campout
for hours just to see you.”

But thewait is worth it. During 2009’s “TwelfthNight,” Anne
Hathaway bought pizza for everyonewaiting in line to thank
them. The once-princess of Genovia even handed out slices at
the park herself.
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A raccoon that calls Delacorte “home”
spouts off on his very own Twitter account

He’s just a Shakespeare-lovin’ raccoon “trying
to getmybig break,” his Twitter bio reads.

Knownas the Delacorte Raccoon, he’s been
tweeting before performances since 2011, letting
ticket holders knowwhenhe’ll be in the spotlight.

“Planning tomake a grand entrance tonight at
@PublicTheaterNYGala!” theDelacorte Raccoon
tweeted in June 2012.

TheTwitter account, withmore than 1,000
followers, is not associatedwith the Public
Theater.
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The actresses in ‘Taming of the Shrew’ had to spend
an extra week of training to learn how to ‘be like men’

Anormal Shakespeare in the Park production rehearsal lasts
fourweeks. But for this year’s all-female production of “The
Taming of the Shrew,” the cast was given an extraweek to spend
on learning how to “be likemen.”

The cast spent twoweeks purely onmovement, Champlin
said. “Flocking likemen,walking likemen, howdomenpick up
space compared to howwomenpick up space?Wewere all, as a
company, learning together,” she said.

The actresseswere told towalk like theywere two feet taller,
20 pounds heavier and two feetwider. But, they didn’t study an
actualman’smovements. They all watched and learned from
each other’s interpretations instead.

A13

Download the amNYapp andget secrets asyouwalkaroundNYC!

BY MEGHAN GIANNOTTA
meghan.giannotta@amny.com

F or the past 54 years, the Public Theater’s Shakespeare in the Park series has been bringing the
Bard’s classic plays to life without costing New Yorkers a dime.
The event has only gained in popularity since its inaugural performance of “Othello” in 1962.

More than 5 million people have gathered under the stars at the Delacorte Theater in Central Park
to be transported back in time, 550,000 of them within the past five years.
In a nod to the 400th anniversary of William Shakespeare’s death, the theater is kicking off its annual

event tonight with an all-female performance of “The Taming of the Shrew,” which runs through June 26.
amNewYork spoke with actress Donna Lynne Champlin to get the inside scoop behind the park’s

performances. As a Shakespeare in the Park performer (she’s in “Taming of the Shrew”) who’s also made
appearances on Broadway and in hit television shows including The CW’s “Crazy Ex-Girlfriend,”
Champlin knows her way behind the stage’s curtain.
From tricky props to unwanted critters finding their way on stage, take a look at some

behind-the-scenes secrets the historic playwright himself couldn’t have told you.

Visit amNY.com
to learn

MORE
SECRETS
ofShakespeare
in thePark!
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Braving the weather — and bugs
— is a serious challenge

Warmspring nights +bright stage
lights = actors accidentally
swallowingbugs. Yes, it happens.

Bugs, bees, rain and humidity have
allmade unwanted appearances
duringShakespeare in the Park
productions, Champlin said. But, the
showmust go on!

“TheMotherNature elements of
performing outdoors can be
frustrating,”Champlin said.
Shakespeare in the Park
performances, however, are seldom
canceled—even if it starts to rain or
a swarmofmosquitoes and gnats
invades the stage.

“I recommend to anyonewho
comes to see the show: Youwant to
bring an umbrella, a raincoat—and
bring theOFF!” she said.
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Shakespeare
inthePark

The actors generally have to do
their own hair andmakeup

The actors and actresses of
Shakespeare in the Park have
themselves to thank for looking so
flawless comeset time. Backstage,
they all do their ownhair andmakeup
before the show,Champlin said. The
only exception to the rule is if their
character’smakeup is so extensive
that they’d be unable do it themselves.

“Generally, from leads ondown, you
sit anduse that time to get into the
zone ofwhere you need to be to do the
show,” said Champlin, who loves to use
this time to get into character.
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From lighting to rehearsal, the outdoors settingmeans
everything has to be done according to real time

Lighting crews on an indoor set can visually re-create any hour
of the day, nomatter what time your iPhone actually reads. But
that’s not an option for a Shakespeare in the Park production.

Being outdoors, the crew isn’t able to test out scene lighting
unless the cast is actually performing in real time. “The lighting
changes as the sun sets, so the tech process has to be very
particular,” Champlin said. If a scenewill hit the stage during a
performance at 8:30 p.m., then the crewneeds to test the lighting
at exactly 8:30 another night. Someperformances can call for up
to 1,400 lights, depending on their scenes.
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Signature & Custom Events
amNewYork offers marketers a variety of experiential  
events to create awareness, convey information and 
stimulate trial. Sponsorships for these, and for custom 
created events, are available on a first-come, first-served  
sole or category-exclusive basis.

Special Sections
amNewYork offers a variety of topical and themed content 
via our special interest sections throughout the year. 

•  Education Matters: Designed for readers who are 
actively looking for information on area institutions, 
education trends, graduate programs, finance options, 
workforce training, and more! Available ten times per year. 

•  Education Spotlight: amNewYork’s other education-
focused section is published twice a year and 
appropriately timed around Spring and Fall registration 
periods for new and returning students.  

•  Head-to-Toe Health: This section covers the gamut  
of health issues with emphasis on care and prevention.  
Available quarterly, topics highlight overall health,  
allergies, chronic disease, and more.  

2124087401

REVIEW THE COURSE CATALOG.
Make sure you are selecting classes
that meet your credit and core
degree requirements. If a course
title catches your attention, read
the full course description.

LEVERAGE CREDITS YOU MAY
ALREADY HAVE.
Life experience, pre-college
programs and other competencies
may contribute to your degree. Be
sure to ask your advisor to help
you explore all options.

SIT IN ON A CLASS OR REVIEW
THE PROFESSOR.
A great way to get a feel for a
class is to sit in on a session
and experience it for yourself.
Sometimes, success in a class is
dependent on the teacher and

their educational style. There are
several websites you can visit
for professor reviews such as
ratemyprofessors.com.

TAILOR A SCHEDULE THAT WORKS
FOR YOU.
You want to create a class schedule
that fits with your lifestyle and
home/work obligations. Any
schedule you choose should allow
ample time for studying and
outside activities.

REGISTER EARLY.
By registering early, you are
better able to get the classes
you want and/or meet your
prerequisites. You’ll save time,
have more flexibility, and and
enjoy the registration process with
less stress.

REGISTRATION tips
SPECIAL ADVERTISING SECTION

LONG ISLAND • NEW YORK CITY • HUDSON VALLEY

Learn more at Adelphi.edu/SocialWork

TAKE YOUR
CAREER TO THE

NEXT LEVEL
The Master of Social Work Program

Our program works for you: 90 percent of our graduates
gain employment within a year of graduation.

OPEN HOUSE
GARDEN CITY CAMPUS
Wednesday,
January 11, 2017
5:00 p.m.–7:30 p.m.

OPEN HOUSE
MANHATTAN CENTER
Wednesday,
January 18, 2017
4:30 p.m.–7:30 p.m.

• Our new, part-time hybrid path is a low-residency alternative
to distance learning and traditional on-campus classes.

• Ranked No. 38 in the nation by U.S. News & World Report

• Convenient day, evening and weekend schedules

• Placements in over 1,000 health, mental health and social
services agencies

With an M.S.W. from our top-ranked School of Social Work,
you’ll be ready to advance your career.
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2124087301

JANUARY: A TIME
FOR RESOLUTIONS…
AND REGISTRATIONS!

REGISTRATION TIPS
Inside:

SPECIAL ADVERTISING SECTION

JANUARY 9, 2017

Spring registrations are now open at a variety
of New York institutions. Whether you are an
undergraduate, post-graduate, distance or
returning student, looking to advance a career
�� ������ �� ���� �� ��������� ������ ���� ��
register early to secure the class schedule
that meets your needs. A great way to get
started is to contact the institution(s) of your
choice and speak with an advisor. These on-
campus professionals can help with advice and
information on areas of study, course selection,
���������� ������� ������ ������ ��� ���������

Find More
Education Content

Online at amNY.com
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HEAD-to-TOE

JANUARY 18, 2017

SPECIAL ADVERTISING SECTIONHEAD-to-TOE HEALTH

New Year, New You
The New Year means new opportunity for change.
Now is the time to turn resolutions into reality. Popular
research shows that people are ten times more likely
to successfully alter a behavior than they would if they
didn’t make a start-of-the-year proclamation.

The good news is that forty-five percent of American
adults ring in the New Year with a resolution. The bad
news, of course, is that almost half of thosewell-intenders
will give up on that resolution by June.

amNewYork is here to help. The following section offers
a variety of reality checks and resources to hedge your
NewYear’s bet for improving your health andwell-being,
as well as your appearance and outlook in 2017.

2124288801

Many MetroPlus
health plans for
the new enrollment

period come packaged with consumer-
friendly “member extras”?

USA Vascular
1/4 v ad

INTRODUCING THE METROPLUS HEALTHY REWARDS PROGRAM

The MetroPlus Healthy Rewards Program,
launching this January, will be available to most
MetroPlus members. The program is designed
to motivate members to participate in specific
healthy activities that improve their health,
quality of life, and wellbeing. Member extras
include gym reimbursement, online doctor
appointments, more urgent care centers and a
member rewards program.

MetroPlus members can earn reward points
for completing healthy activities, and
use them to order healthy items from the
MetroPlus Healthy Rewards Catalog. And all
this can be managed by visiting the Healthy
Rewards Portal via smartphone, tablet, or
desktop to track activities, redeem reward
points, and access personalized wellness
tools and resources. Members can also earn
rewards when they take steps to manage their
diabetes, attend pre-and postpartum visits for
a healthy pregnancy, take an annual Health
Risk Assessment (HRA), and more.

EvenMore ConvenienceWhen You Need It

Thanks to MetroPlus’s partnership with Zocdoc,
members can see participating doctors’ open
appointment times and book instantly online,
make informed choices with verified reviews,
and stay on top of important checkups with
tailored reminders.

MetroPlus members can now also access an
increasing number of Urgent Care Centers
throughout the five boroughs to help with a
sudden illness, an injury, or a condition that
needs care right away, but is not so serious as
to require an Emergency Room visit.

With MetroPlus’s enhanced member website,
users can now pay online, get answers, and
request member materials. They can access
their account (including member profiles for
multiple plans), update personal information,
view and print member ID cards, change
providers, make payments and view payment
and claims histories.

To learn more about MetroPlus Health Plan
and the benefits and services offered, call
1-855-809-4073 or visit www.metroplus.org

DID YOU
KNOW ?

TIPS FOR KEEPING YOUR RESOLUTIONS REAL

Whether you want to lose weight, live
a healthier lifestyle, or better your
relationships, some basic tips can help
along the way. Start off by working on your
most important resolution first and setting
some clear goals. This may be easier said
than done, but focusing will help you stay
on-course for success.

Here are some other tips to help you keep
the resolve in your resolution.

Be Specific

Try and be as clear as possible in your
intended goal. If you want to get healthier,
narrow your focus and detail the steps and
timelines tomeet your goal. If it’s weight loss
you’re after, set a numerical goal, become
amember of a weight loss group, or join
a gym in your neighborhood. Looking for
self-improvement alongwith better health?
Research courses or classes youmaywant to
take, or apps you can download.

Create a list of doctor appointments you need
tomake for the coming year, and address
any chronic conditions youwant to better

SPECIAL ADVERTISING SECTIONHEAD-to-TOE HEALTH

control, fix, or prevent. A good rule-of-thumb
in setting your goals is to employ the SMART
system thatmakes goals Specific, Measurable,
Achievable, Relevant and Timelined (SMART).

Do the Research

No one can hit the bull’s eye if they are
pointing in the wrong direction. Make
sure that you first understand, and then
plan out the logical steps to reach your
goals. In today’s information-rich digital
environment, you can research any subject
in minutes and gain advice and information
from a variety of trusted sources.

Break into Doable Parts

Change takes time, so be sure you schedule
the time to reach your goal. Break your
goal down into smaller achievable steps so
that each milestone’s success will motivate
you to move forward to the next. An action
plan maps out a course of clear steps to
follow. Having short-term goals will help you
achieve your long-term objectives.

Continued on Next Spread
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12amNEWYORK
WHAT WE OFFER

amNewYork’s Street Elite
Combine the reach of outdoor advertising with involvement  
of performance art through amNewYork’s Street Elite. Our  
Street Elite performance team is a group of trained actors  
who put the “expert” in experiential to create awareness  
and buzz for partnering brands. These professional actors,  
singers and entertainers bring advertiser messages to life  
in fun and attention-getting ways and actively engage  
with consumers. Positioned at some of the most 
heavily trafficked areas through Manhattan and the 
surrounding boroughs, Street Elite teams offer 
heightened exposure, experiential marketing  
and tremendous social sharing.

Our in-house promotion team  
works with partners to drive  
the results they need – be it 
tune-in, trial, new store  
opening, new product  
launches, or to build  
brand awareness.

Street Elite hits the streets  
during the morning or evening 
commute to hundreds of 
thousands of pedestrians  
per time period.
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Read only Newsday & amNewYork, 
not the Daily News  78%
72% do not visit NYDailyNews.com

Newsday & amNewYork

Newsday is Long Island’s largest print and digital 
content provider. Together with amNewYork,  
its urban sister, they offer complete coverage  
of the most important, most affluent, and most 
influential seven counties in the NY DMA.

• 1.4 million combined daily readership¹

• 5.7 million monthly unique visitors² 

•  Less than 5% duplication between brands¹

$100,000+ HHI Daily Reach 

Newsday & amNewYork 473,988

The New York Times 388,636

New York Post 299,968

Daily News 297,054

Read only Newsday & amNewYork, 
not The New York Times

Exclusive Readership 

87%

Over 887,000 Newsday and amNewYork daily 
readers are not reached by any other single  
New York newspaper (Daily News, New York Post 
or The New York Times)¹

59% do not visit NYTimes.com

Read only Newsday & amNewYork, 
not the New York Post 82%
81% do not visit NYPost.com

The Power of Two

Permitted tax hike grows–but districts
say they needmore

1.26%
2017-18SCHOOLTAXCAP

THE LONG ISLAND NEWSPAPER

COPYRIGHT 2017, NEWSDAY LLC, LONG ISLAND, VOL. 77, NO. 138

HI 50° LO 32°
MOSTLYSUNNY

newsday.com
$2.00 | LI EDITION

Thursday
Jan. 19, 2017

SPORTS FINAL

PLUS:What the governor’s budget
couldmean for schools, transit, environment

COVERAGEBEGINSONA2-3 |UPDATESATNEWSDAY�COM
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ADVERTISEMENT

2.8 
MILLION 
WEEKLY 
READERS

5.7 
MILLION 
UNIQUE 
MONTHLY 
VISITORS

Source: 1.Scarborough NY 2016 (Release 2). Base 5 NYC Boroughs and Nassau & Suffolk Counties; 2.ComScore February 2017– Includes Newsday.com & amNewYork.com
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CALENDAR

Print Calendar: Editorial Features & Marketing Sections
January 

Travel: Romantic Getaways 1/3/17

Golden Globes Preview 1/6/17

Education Spotlight MARKETING SECTION 1/9/17

Head-to-Toe Health MARKETING SECTION 1/18/17

AFC/NFC Championship Preview  1/20/17

Chinese New Year 1/27/17

February 

Black History Month  2/1/17

The Big Game Party Guide (Super Bowl) 2/3/17

Education Matters MARKETING SECTION 2/6/17

New York Fashion Week (Fall/Winter)   2/9/-2/17/17

Grammys Preview 2/10/17

Valentine’s Day 2/13/17

Travel: Spring Break/Cruises  2/14/17

Oscars Preview 2/24/17

Charter School Open House 2/27/17 

March

Spring TV Preview 3/2/17

Spring Movie Preview 3/3/17

Education Matters MARKETING SECTION 3/6/17

Big East Tournament Preview 3/7/17

Spring Music Preview 3/8/17

March Madness (NCAA) Preview 3/10/17

St. Patrick’s Day 3/17/17

Style: Spring Preview 3/21/17

Spring Arts Preview 3/27/17

April 

Masters Golf Preview 4/6/17

Education Spotlight MARKETING SECTION 4/10/17

NHL Playoff Preview 4/12/17

NBA Playoff Preview 4/13/17

Head-to-Toe Health MARKETING SECTION 4/19/17

Tribeca Film Festival Guide 4/19/17

Spring Real Estate Preview 4/20/17

Earth Day 4/21/17

NFL Draft Preview 4/27/17

May 

Cinco de Mayo 5/4/17

Education Matters MARKETING SECTION 5/8/17

Theater Guide MARKETING SECTION 5/10/17

Mother’s Day Guide  5/12/17

Travel: Northeast Getaways 5/16/17

Summer TV Preview 5/24/17

Summer Movie Preview 5/25/17

June
Summer Guide #1 6/1/17
Summer Guide #2 6/2/17
Education Matters MARKETING SECTION 6/5/17
Puerto Rican Day Parade Guide 6/9/17
Tony Awards Viewing Guide 6/9/17
Father’s Day Gift Guide  6/16/17
Summer Music Preview  6/21/17
NBA Draft Preview 6/22/17
NHL Draft Preview 6/23/17
Gay Pride Parade 6/23/17
Wimbledon Preview 6/30/17
Stanley Cup Finals TBD
NBA Finals TBD

July 
Education Matters MARKETING SECTION  7/10/17
MLB All Star Game Preview 7/11/17
Head-to-Toe Health MARKETING SECTION 7/19/17

August
Education Spotlight MARKETING SECTION 8/14/17
Fall TV Preview 8/23/17
Back-to-School Shopper’s Guide 8/24/17
Fall Movie Preview 8/24/17
USTA Preview 8/28/17
Travel: Fall Travel/Quick Getaways 8/29/17
Labor Day Weekend Guide 8/31/17

September
Education Matters MARKETING SECTION  9/5/17
New York Fashion Week (Spring/Summer)  9/7-9/14/17
NFL Season Preview 9/7/17
Fall Arts Preview 9/8/17
Museum Guide MARKETING SECTION 9/13/17
Style: Fall Preview 9/19/17
Fall Real Estate Preview 9/21/17

October
New York Comic Con Preview 10/5/17
Hispanic Heritage Month 10/6/17
Education Matters MARKETING SECTION 10/10/17
Wine & Food Festival Guide 10/11/17
Head-to-Toe Health MARKETING SECTION 10/18/17
Halloween Guide 10/30/17
Travel: Sun & Ski Special 10/31/17

November
NYC Marathon Coverage 11/3/17
Education Matters MARKETING SECTION 11/13/17
Best of New York I 11/14/17
Best of New York II 11/15/17
Thanksgiving Shopping Guide 11/22/17
Cyber Monday Guide 11/27/17
Winter TV Preview  11/29/17

December
Holiday Movie Guide 12/1/17
Holiday Gift Guide 12/4/17
Education Matters MARKETING SECTION 12/11/17
Last-Minute Gift Guide 12/19/17
New Year’s Party Guide 12/29/17

Note: Dates subject to change.
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