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For 80 years, local businesses as well as nationally 
recognized brands have turned to a single source 
to market their products and services to the affluent 
Long Island, New York market: Newsday. 

Today, Newsday has evolved from a multigenerational 
newspaper to a multimedia powerhouse – engaging 
its audience 24/7, 365 across all platforms: digital, 
video, podcast, mobile, social, experiential events, 
virtual programs, creative, production and print.

Neighbor, watchdog, small business supporter 
and local community advocate, Newsday reaches 
nearly half of all households on Long Island. With 
over a 1 million weekly audience, Newsday’s 
multimedia content is internationally recognized 
and has been honored with 19 Pulitzer Prizes 
for award-winning journalism and unsurpassed, 
hyper-local Long Island news coverage.

LONG ISLAND’S 
M U LT I M E D I A 
POWERHOUSE

Source: Scarborough NY, 2019 (Release 2).  
Base: Nassau and Suffolk Counties Integrated Newspaper Audience
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Long Island
An Important Market within the New York Market

The largest island in the contiguous United States, Long Island is home to nearly 3 million 

residents and some of the most affluent areas in the country. A suburb of New York City, Long 

Island’s two counties, Nassau and Suffolk, are the most densely populated and second-most 

populous counties in New York State outside of New York City. 

Education is an important part of Long Island life. Over 15 colleges and universities welcome 

over 100,000 students to LI campuses. High school students often feature prominently as 

winners of the Intel International Science and Engineering Fair and similar STEM-based 

academic awards. Cold Spring Harbor Laboratory in the Town of Oyster Bay, the Brookhaven 

National Laboratory in the Town of Brookhaven, and the Old Westbury campus of New York 

Institute of Technology are globally prominent life sciences research institutions. 

The Island also plays a prominent role in American business, with growing workforces in 

health and education, technology and manufacturing, business services and hospitality. While 

ninety percent of the area’s workforce is small business, Long Island is also the headquarters 

to some of the best-known publicly traded companies.
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Source: Scarborough NY, 2019 (Release 2). Base: Nassau and Suffolk Counties Integrated 

Newspaper Audience

Gender	  

Men	 47%
Women	 53%

Age	  

Adults 18–34	 21%
Adults 35–49	 19%
Adults 50+	 61%
Median Age (years among 18+)	 54

Marital Status	  

Married	 52%

Level of Education	  

College Educated	 67%
College Graduate	 40%
Any Post Graduate	 20%

Occupational Summaries (among employed)

White Collar	 76%
Blue Collar	 24%
Management, Business & Financial Operations	 17%
Professional & Related Occupations	 33%

Household Income
$50,000+	 80%
$75,000+	 68%
$100,000+	 52%
Median HH Income	  $118,588 

Household Composition	  

Children in Household	 26%
Own Residence	 71%
Median Market Value of Owned Home	                   $540,159

Our Audience
Newsday Print/Digital Weekly Audience
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Newsday brands 
reach virtually 

every household 
on Long Island, 

wherever they are 
and whenever  

they want.

Print

Digital

Video

Experiential



Print
Newspaper

For 80 years, Newsday has been one of the 
biggest, best-known and beloved brands on  
Long Island. 

•	19 Pulitzer Prizes for award-winning journalism

•	94% home delivery subscribers

•	7 regional zones for targeted delivery

Source: AAM Audit Report, 12 months ending 9/30/19.

Themed Sections

Each day, Newsday offers topical content of 
interest to Long Islanders. Covering home, 
family, business and entertainment, Newsday 
themed sections help Long Islanders live 
their best lives.

•	LI Business—Daily 

•	exploreLI—Monday thru Friday

•	Style—Monday

•	Health—Tuesday

•	Pets—Tuesday

•	Tech—Tuesday

•	FeedMe—Thursday

•	LI Home—Friday

•	 exploreFUN—Saturday

•	 LI Life—Sunday

•	 fanfare—Sunday

•	 Act2—Sunday
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SUNDAY, SEPT. 13, 2020 | BABYLON-ISLIP
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WRITE STUFF Stationery stores on LI for all your letter-writing needs newsday.com/lifestyle
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WEDNESDAY, SEPT. 9, 2020

Scarlett Johansson
stars in “Black
Widow.”

SUNDAY, SEPT. 13, 2020
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An American transformation

ERICAMARCUSBY
erica.marcus@newsday.com

T he serapes that hung on the
stucco walls of Don Ricardo’s
in Babylon have been suc-
ceeded by abstract paintings,
the tortilla chips by such bar

snacks as roasted shishito peppers with
wasabi oil and fish crudo. There’s no
mistaking that the venerable Mexican-

Spanish restaurant, operated by Ri-
cardo and Monica Benavides from 1989
until this past June, has been given a
New American overhaul, emerging last
week as Culture Fine Food & Cocktails.
ChefWell Brauner said that he and his

partner, PatrickMack, were drawn to
Babylon because “it’s such a foodie
town.” The chef, who formerly ran
kitchens at SagamoreYacht Club in
Oyster Bay andHamlet Golf Club in

Commack, put together awide-ranging
menu that draws from all over theworld.
Starters ($7 to $14) include French

onion soup, Mexican street-corn fries,
venison street tacos with cherry relish
and goat cheese, chicken-larb lettuce
wraps, raw clams and oysters and a
daily crudo. Sandwiches ($15 to $17)
include a pickle-brined fried-chicken
sandwich with cabbage slaw and Dijon
aioli and a surf-and-turf burger on a
hollowed-out pretzel bun filled with
shrimp-brandy-Boursin Alfredo sauce
and tomato. Mains ($24 to $35) include
a stuffed Tuscan chicken breast with
pancetta, mozzarella, kale and saffron-
Marsala-mushroom risotto and a ba-
con-wrapped blue-cheese-crusted filet

mignon with garlic-Parmesan mash and
roasted Brussels sprouts. Add shrimp to
any main for $7.
Craft cocktails, beers on tap and in

bottles and cans and a mostly Ameri-
can wine list are also available.

The new owners have muted Don
Ricardo’s exuberant south-of-the-bor-
der décor with modernist canvasses
and gray paint over the stucco, but the
two-story building still retains its Olde
Mexico soundstage vibe. From the main
floor (bar, lounge, dining room), you
can still ascend the stairs to a second-
floor dining room whose skylight re-
veals the heavens over Babylon.
Culture Fine Food & Cocktails, 94 E.

Main St., Babyon, 631-314-4777

The pickle-brined fried-chicken sandwich at Culture Fine Food & Cocktails in Babylon. The restaurant, helmed by chef Well Brauner and Patrick Mack, opened last week.

WEB EXTRA: Find new eateries on LI

AmericanAmerican
Culture Fine Food & Cocktails offers
new tastes on old Don Ricardo’s site
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SATURDAY, SEPT. 5, 2020

exploreFUN

Michael Rainey Jr. stars in the next chapter of ‘Power’: ‘Power Book II: Ghost’ on Starz

BEYONDTV

TV
‘TOP GEAR’
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REVIEWS Find out which shows you should — and shouldn’t — watch newsday.com/tv
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FAMILY
FUN PAGES

Gameday!
Lots of puzzles,
amaze andmore

More ‘Power’ to him
B2

Host Paddy
McGuinness and
the others return.
B3

B4
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Preprints

Preprints and coupons are a great way to 
attract new customers, stimulate trial and 
increase sales. At Newsday, we are committed 
to delivering valuable preprints to our readers, 
while also delivering valuable solutions that 
protect the integrity of our partners’ products.

•	� Print and deliver a variety of direct-to-home 
print materials

•	� Total market coverage or key saturation  
by date/area

•	� �Targeted distribution of circulars, catalogs,  
product samples, and other inserts  
(within postal regulation guidelines)

COVERAGEBEGINSONA2 |UPDATESATNEWSDAY�COM

Experts: Businessesface hardships until vaccine;rebound in consumer confidence is key

COPYRIGHT 2020, NEWSDAY LLC, LONG ISLAND, VOL. 80, NO. 243

HOW LIers ARE SPENDING THEIR STIMULUS CHECKSLIBUSINESS

YO U R E Y E O N L I

LIers Flock
to Parks,
Beaches

Take the greatLI entertainmentquiz inside
FANFARE

WHADDAYA
KNOW!

�Officials:Mostpractice socialdistancing
�Someparks reachcapacity, close

HI 67° LO 55°FEWSHOWERS

newsday.com$4.99 | LI EDITIONSunday
May 3, 2020

A5

Robert Moses State Park on Saturday.
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Unique Print Opportunities

•	 Variety of direct-to-home print materials

•	� Total market coverage or key saturation 
by date/area

•	 Polybagged print and deliver for FSIs, circulars,  
	 product samples, and other inserts

•	� Coverwraps, cover stickers, outer hang tags,  
and toppers

•	 Supplied or Newsday Media Group-created

Apply online at mptrg.com/newsday

or call 516.479.9178
Hablamos Español

Maidenbaum Property Tax Reduction Group, LLC

483 Chestnut Street, Cedarhurst, NY 11516 PE
EL

HE
RE

WHEN PROPERTY
TAXES GO HIGH
WE GO LOW
DEADLINE APRIL 30TH

465 Plandome Rd, Manhasset, NY 11030 • Modified Store Hours: 9-6 Mon.-Fri., 9-4 Sat. & Sun.

516-869-6034 • Pharm: 516-627-8666 • Fax: 516-627-1768

During
these u

npreced
ented

times I
would l

ike to th
ank

all the h
ealthca

re & ess
ential

workers
for all t

hey’ve d
one.

We are now offering curbside pickup. Email your order to raindew465@gmail.com

including your phone number and we will call you when your order is ready.

Kevin Bordeman/Owner

Special
thanks

to my d
edicate

d staff.

We will
all get t

hrough
this tog

ether!

ENTIRE
PURCH

ASE20% OF
F

Available at Raindew Manhasset Only. No Photocopies,

Must Present This Coupon. Can not be used on Weber, Prescriptions

or Cigarettes. See Store For Further Details & Exclusions. Address & UPC Code

must Be Present For Redemption. Sale items excluded. Coupon Expires 5/31/20



Niche Publications 
Newsday offers a variety of topical and themed content across  
a diversity of special interest sections and sites:

Colleges/Education—5x per year

•	 �Education-themed special sections for undergrads, grads, 
continuing ed and transfer students

•	� Stand-alone sections in Nassau/Suffolk home delivery copies

•	�� Inserted in newsstand copies and in Queens editions

Feed Me—4x per year

•	� Newsday’s magazine for Long Island food lovers

•	Print companion to the Newsday.com Feed Me channel

•	Perfect-bound, glossy publication

Summer | 2020

Newsday’smagazine for Long Island food lovers

5 THE
FUTUREOF

RESTAURANTS

SUBURBAN
FARMS

SURPRISING
SUMMER
PICNICS

FAVORITE
SNACK
BARS

FOOD
LOVERS
GUIDE

SEAFOOD
SHACK
TRAILMAP
+ best deviled eggs, zucchini
blossoms, heirloom tomatoes
&how to eat a lobster

SUMMER

SS0919CollegeFair

SUNDAY, SEPTEMBER 8, 2019

ADVERTISING SECTION

LONG ISLAND NATIONAL

FAIRCOLLEGE
PLUS:Simplify the admissions process with

CollegeAdmissionGuidelines

11 a.m.-3 p.m.

Sunday, September 15, 2019
NYCB Live at Nassau Coliseum

implSimplify the admissions process with

eAdmissionGuidelines

3 p.m.

ay, September 15, 201199
e at Nassau Coliseum

NEWSDAY.COM/SPECIALSECTIONS
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HealthLink/Top Doctors—9x per year

•	 �8 themed health and wellness sections annually

•	 �Full-run distribution

•	 �Annual Top Doctors magazine features over 800  
listings and delivers to home subscribers

2159348901

YOUR GUIDE TO HEALTH & WELLNESS

ON LONG ISLAND

JULY 2020

ALSO INSIDE
Medical Innovations | New Cancer Centers | Immunity Booster Checklist

LIFE
AFTER COVID

7 Local MDs
on What to Expect

2020 Castle Connolly Database
LI TOP DOCTORS900+

2159848001

ADVERTISING SECTION TUESDAY, AUGUST 11, 2020

NEWSDAY.COM/SPECIALSECTIONS

Eye Health
and Screen
Time

Ask the Experts:
How to Find a

Plastic Surgeon
10 Strategies

for a Healthier Family
New Features

for Kids at LI Hospitals

HealthLink

N
/Q

Living Well—2x per year

•	� Targeted content focused on 50+ adults, their families  
and caregivers

•	� Features informative and entertaining articles to plan  
and enjoy an active life

•	Multi-page advertising section

Be  
Well 
Your guide to  
community  
education

Family  
Matters 
Programs  
for you  
and yours

A GUIDE TO YOUR BEST YEARS
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Eat Shop Live—8x per year

•	 �Special section devoted to what’s happening on Long Island 

•	Delivered within Newsday’s popular LI LIfe (Sunday distribution)    

Long Island at Home—2x per year

•	Full-color, special pull-out section

•	Matching advertorial with full- and half-page ads

•	Full-run distribution in Nassau and Suffolk counties

ADVERTISING SECTION

SUNDAY, SEPTEMBER 15, 2019

STEP
INSIDE
to warm, welcoming
and what’s hot now

2151630801

Dumpsters to meet your fall cleaning
or renovation needs

S E R V I N G B O T H
R E S I D E N T I A L
& C O M M E R C I A L

• Competitive Pricing
• Same Day Delivery*
• Largest Inventory on Long Island
• Professional & Friendly
• Serving Long Island for Over 60 Years

516-937-0900 • WintersBros.com • 631-491-4923

*If booked by 11am. Some restrictions apply, call for details.

N

Brain Benders

•	 �Delivered monthly to over 52,000 opt-in subscribers 

•	� Special 64-page premium edition delivered to home subscribers

•	Puzzles and games for all age and skill levels

Smart Parenting Long Island—4x per year

•	 �Informative guide to raising kids across all ages and stages

•	� Strategically-timed distribution throughout the year

•	�� Content features include health, education, travel, retail 
and more 2160416201

From Meadow to Mom

JAMIE-LYNN 
SIGLER

Talks LI Childhood,
Kids, More

A GRAND 
OUTING

Historic LI Places
 to Celebrate

Grandparents Day

ADVERTISING SECTION SUNDAY, SEPTEMBER 6, 2020

2159114701

Special Advertising Feature

Toysmith

HELLO,
SUMMER!

JUNE 28, 2020

LOOK INSIDE FOR MORE FUN THIS SEASON

The weather is warmer, distance
learning is behind us and beach
days are ahead — it can only

mean one thing: It’s time to stock up
on new summer and pool toys. “With
some summer camps closed and
limited family travel happening this
summer, kids will be spending more
time at home and in the backyard
than ever before,” says Westbury’s
Laurie Schacht, chief toy officer at the
Toy Insider. “The best outdoor toys
will make this summer fun and
memorable while keeping kids
moving and entertained.” Here are
this summer’s must-have toys for
every kid.

—Jennifer Berger

FunBook—2x per year (Summer & Fall)

•	� Directory of what to do and where to go in and around Long Island

•	 �Distributed to home subscribers in Nassau, Suffolk & Queens counties

•	 Perfect-bound directory format



Hometown Shopper & HometownShopperLI.com

Long Island’s only 100% full-color, full-tab weekly 
publication delivered to virtually all Long Island homes.

Where Commerce Meets Community

•	Full-color, full tab publication to virtually all LI Homes

•	 Includes major supermarket and drug store circulars

•	 �Nearly 1 million circulation delivered weekly

•	79 editions for hyper-local targeting

Source: AAM Audit Report, 12 months ending 9/30/19

Hicksville - August 13, 2020 113 - 12,756 Circulation

113

GREENWOOD KITCHEN CABINETS & COUNTERTOPS

��� �������� ����� ��������� �
�� 
 	������������	���	�������
(Next to Abballe Plumbing Supply) www.greenwoodcabinet.com

�� ���� �
��� 
 ���� ���� �� ��
�������
��  ���������­�� �
������ � �
���­�
�� �����

12’x12’ Kitchen Includes Countertop

���� ���������
��
��������� � �
�����

H2159898101H033

SUMMER SPECIAL - UNBEATABLE PRICES
12’ x 12’ Kitchen Includes Cabinets & Countertops

With Coupon. Cannot be combined with any other offer or sale items. Offer expires 9/16/20

Featuring:
• 3/4” SOLIDWood Face Frame
• All SOLIDWood Dovetail Drawer Box
• Adjustable Door Hinges
• Self-Closing Drawer Track Guide & Slides
• Plywood Construction Box
• Soft Closing Hinge System

$3999

BY
APPOINTMENT

ONLY

80001174H033continued inside
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Adesire to help
feed homebound
veterans has

grown from a spare-
time activity for Rena
Sylvester to a full-time
mission.
The Stony Brook

resident’s effort that
started five months ago
with just herself and a
handful of recipients
has become Cooking for
Long Island Veterans,
an organization with
20 volunteers making

and delivering weekly
home-cooked meals
to nearly 40 former
service members
from Albertson to
Westhampton.
“It’s just grown so

much, it’s turned into a
full-time job,” she said.
Sylvester, 55, a retiree

who taught home
economics in the East
Islip school district,
had helped students put
together care packages
for soldiers overseas.

By Denise Bonilla
denise.bonilla@newsday.com

Those who served
now get served meals

MH_80030862H852Visit our digital edition at hometownshopperli.com

2159924801H033

JEFFREY & JENNIFER REINHARDT

516.731.5004
SERVING NASSAU, QUEENS AND SUFFOLK @REINHARDTSREALESTATE

@REINHARDT SELLS REALESTATE
WWW.KRUGTEAM.COM

INTEREST RATES ARE LOW...

IT’S THE PERFECT TIME
TO MAKE YOUR MOVE!

THE REAL ESTATE MARKET IS HOT

CALL US FOR YOUR FREE HOME APPRAISAL!

(516) 351-9891

H
2159924801H

033

Hometown Shopper 
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Hometown Shopper Downloadable Paper

•	� All 79 e-Editions available online weekly

•	 �Links to Hometown Shopper’s Extraordinary Times 
social platforms

Extraordinary Times

•	� Facebook group to highlight businesses that are going 
above and beyond to help the Long Island community 
during the coronavirus pandemic

•	� Article in weekly Hometown Shopper features local 
business’ extraordinary efforts to help their community



Newsday.com

Newsday.com is Long Island’s trusted source for news and 
information with exciting interactive features and extensions.

•	61.2 million average monthly page views 

•	4.5 million average monthly unique visitors

•	� 98,123 average monthly unique app users

Source: Adobe Analytics, Q2 2020

Digital

Newsday Display Advertising

•	� High-profile, premium ad positions

•	� In-banner video

•	� Over 70% viewability
   Source: Adobe Analytics, Q2 2020
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Programmatic Direct

•	� Scalable, automated solutions  
that optimize budgets

•	 �Regional and hyper-local

•	 �Private Marketplace

Newsday Reach Extension Programs

•	� Target by demographics, behavior, interest, intent

•	� Contextual (Content) Targeting

•	� Geo-Fence Targeting/Geo-Conquest Targeting

•	� Re-Targeting

•	� Mobile Location Re-Targeting

•	� Over-The-Top/Connected TV



Newsletters & Alerts

•	� Topical and timely

•	 Newsletters:

•  �Breaking News Alerts

•  �Morning Update

•  �Afternoon Update

•  �Coronavirus Update

•  �Daily Business

•  �Sports Now

•  �Homes

•  �Family

•  �Real Estate

•  �The 1600—Politics

•  �Best Bets

•  �The Classroom

•  �Feed Me

•  �High School Sports

•  �Long Island Community

•  �Entertainment

•  �The Point—Opinion

•  �Travel

•  �Weather Alerts
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Newsday Downloadable Paper

Newsday’s e-Edition generates nearly 61,000 
average uniques and 38.7 million average page 
views monthly. Advertising opportunities include:

•	� Front Cover Adjacency—Full-page ad unit 
commands immediate attention

•	� Targeted strip ad placements including  
front cover, under advertiser ROP ad,  
and/or section front*

•	� Hot Links & Hot Spots—Clickable ads to  
your website, photo gallery, videos and/or 
e-commerce products

•	Cover sticky note translated to leaderboard

 * �Some limitations to the Front Cover Adjacency ad unit apply. Ask your Newsday Sales  
Representative for details. Strip ad under Advertiser ROP adavailable for full- and half-page  
ads only. Client to supply ads with embedded hot links; up to 5 hot links. 

   Source: Adobe Analytics, Q2 2020



Email Marketing

•	� Direct-to-device communication to opt-in 
recipients 

•	 �Engage your best prospects and generate 
leads, drive traffic and stimulate sales

•	 �Reach the right consumer with audience 
targeting: Geo-targeting, demo-targeting, 
special interest, or category

•	 �Amplify your email marketing program with 
social drivers including display and social 
media retargeting
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Digital Marketing Services

•  �Full service website development & internet 
marketing solutions for small businesses

•  �Strategies to increase web presence, expand 
customer base and drive revenue

•  �Search engine optimization brings website to the  
top of Google, Yahoo and Bing searches

•  �Social Media Management and targeted email  
marketing packages manage and monitor digital 
marketing programs

•  �Reputation Management monitors your business 
reputation to ensure the continued strength and 
success of your brand

Newsday App for Apple TV® and Roku®

•	� The Newsday TV app delivers dynamic  
multimedia content on Apple TV and Roku.
Featured content includes the latest news, 
sports, food, entertainment and lifestyle 
videos 24/7

•	� Marketers may take advantage of this 
preferred viewing mode with branded  
content themed to specific areas  
of interest 



866.970.6535 h2m.com
New York - Melville | Albany | Westchester | New York City | Riverhead | Suffern 

New Jersey - Parsippany | Central Jersey

At H2M, people are at the heart of everything we do, and we are always seeking new talent to join 
our team.  Whether a college student or a seasoned professional, H2M offers career opportunities 
at every level, in a wide range of disciplines.

JUMPSTART YOUR 
JOB SEARCH IN 2020

NEW YEAR.
NEW JOB.

Human Resource professionals consider the first 
few months of the year to be the best time for 
job-seekers to begin (or amp up) their job search 
or explore making a career change. Likewise, with 
new budgets and business goals firmly in place, 
companies across Long Island are looking to recruit 
talented people. Newsday Brand360 offers the 
following tips and strategies to help job-seekers 
find success in their search for a new start in 2020.

SPECIAL ADVERTISING FEATURE

Classified 

2155976101

INSIDE

FRIDAY, JAN. 17, 2020

Auto Pilot Review
2020 Subaru

Legacy

The Doctor is in
every Friday with

advice on the world
of Classic Cars.

1994 Ford F-350
Crew Cab

In The Garage

AutoDoc

Classic Car
Doctor

2019 Volvo
S60

100 JERICHO TPKE., JERICHO, NY

1-855-315-4712

www.WestburyJeep.com

The Best Service Hours
on Long Island!

Open Past Midnight And
NOW OPEN 7 DAYS A WEEK!

*Tax & MV fees are add’l. All discounts, rebates & incentives are included in pricing. All Financing subject to credit approval; must qualify w/tier 1 credit approval to receive specials. Must take same day
delivery from dealer stock. Must present ad to receive special discounts. All ad cars on 1st come basis. †Closed end lease subj to credit apprvl. Purch Opt/Total Pymnts: Ram1500 Quad Cab Big Horn:
$26,092/$6201, Ram1500 Crew Cab Big Horn: $29,150/$10101, Ram1500 Crew Cab Laramie: $33,132/$11271, Ram1500 Crew Cab Rebel: $34,076/$15561.Lease includes 7,500K mi/yr with overage
@25¢ per mi depending on vehicle MSRP. Lessee responsible for excess wear & tear. Dealer not responsible for typographical errors. Photos used for illustrative purposes only. Offers expire1/20/20.

Complimentary
Oil & Filter Changes!

Complimentary
Express Lube!

Complimentary
24/7 Rescue & Towing!

Long Island’s Best
Service Hours!

Complimentary
Loaner Cars!

Complimentary
NYS Inspections!

Complimentary
Courtesy Shuttle!

Fully
Transferable!

�Always
INCLUDED
WITH EVERY VEHICLE FOR

LIFE!

LARGEST SELECTION OF VEHICLES IN THE NORTHEAST!

Lease per mo. 39 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

$159
†

Lease per mo. 39 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

Lease
inc:
$7500
Factory
Rebate.

Lease
inc:
$7,500
Factory
Rebate.

$259EveryoneDrivesEveryoneDrives
†

Lease per mo. 39 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

NEW 2020 RAM NEW 2020 RAM NEW 2020 RAM

Lease
inc:
$7500
Factory
Rebate.

$289EveryoneDrives
†

DOWN
PAYMENT

$0 DOWN
PAYMENT

$0 $0DOWN
PAYMENT

$0DOWN
PAYMENT

� Customer Preferred
Package 23Z

� 3.6L V6 24V VVT
eTorque Engine

� 8 Speed Automatic
� Uconnect 4C Navigation

w/8.4” Display
� Remote Start
� Bed Utility Group
� & Much More!
� 23 AVAILABLE!
� MSRP $47,750

� Customer Preferred
Package 27H

� 5.7L V8 Hemi MDS
VVT Engine

� 8 Speed Automatic
� Leather Trim 40/20/40

Bench Seat
� Laramie Level 1 Equipment Group
� U-Connect 12.0 w/Naviagtion & Much More!
� 29 AVAILABLE!
� MSRP $53,495!

� Customer Preferred
Package 27W

� 5.7L V8 Hemi MDS VVT
Engine

� Trailer Brake Control
� Rear Wheelhouse Liners
� Rebel Level 2 Equipment Group
� Bed Utility Group & Much More!
� 26 AVAILABLE!
� MSRP $55,960

Lease per mo. 39 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

Lease
inc:
$5000
Factory
Rebate.

$399EveryoneDrives
†

NEW 2020 RAM
1500

CREW CAB
1500

CREW CAB
1500

CREW CAB
BIG HORN 4X4BIG HORN 4X4 LARAMIE 4x4 REBEL 4X4

� Customer Preferred 

LARGEST LARGEST SELECTIONSELECTION

NEW 2020 RAM NEW 2020 RAM

1500 QUAD CAB
BIG HORN 4X4

1500 QUAD CAB

BIG HORN
4X4

NEW 2020 RAM

OF VEHICLES IN THE  NORTHEASTOF VEHICLES IN THE  NORTHEASTOF VEHICLES IN THE  NORTHEASTOF VEHICLES IN THE  NORTHEASTOF VEHICLES IN THE  NORTHEASTOF VEHICLES IN THE  NORTHEAST!!!OF VEHICLES IN THE  NORTHEAST

1ST COME,
1ST SERVED!

DEALS END
1/20/20

LAST
CHANCE!

� Customer Preferred
Package 25Z

� 5.7L V8 Hemi
� 8 Speed Auto
� Remote Start
� & Much More
� MSRP $43,475
OVER 200
AVAILABLE!

�

S

Homes

Newsday Homes offers a diverse mix of can’t-miss, 
local real estate content that encourages user 
engagement and an effective advertising environment. 

•	� Connects consumers to local content, commerce 
and communities in print and digital

•	� Reach active and local home buyers

•	 �Digital display opportunities target real estate  
buyers and sellers

•	 �Special real estate sections print every Friday  
and regional sections every Sunday

Recruitment

Newsday Jobs is powered by Real-Time Job Matching 
Technology™, the largest recruitment network in North 
America. Newsday Jobs in both print and digital 
reaches your most qualified candidates.  

•	 �Connects employers and job seekers across 
thousands of websites

•	� Get up to 5x the qualified response  
with optimized performance 

•	 �Recruitment print section every Sunday

•	 �Special recrutiment-themed features available 
throughout the year 

Automotive

Newsday Cars targets car buyers with response-generating 
cross-platform automotive marketing programs.  

•	 Dedicated print auto section on Fridays

•	 Digital display opportunities target automotive intenders

•	 �High-impact pre-roll and display ad units  
throughout content

Newsday acts as a powerful conduit between buyers and sellers with our print and digital content.

2158237601

SUNDAY, MAY 10, 2020
ADVERTISING SECTION

NewsdayHomes.com

SUFFOLK:
Past 12 Months
Farmingdale:
Homes Sold:269
Med Price ‘20:$460,000
Med Price ‘19:$445,000

NASSAU:
Past 12 Months
Baldwin:
Homes Sold:267
Med Price ‘20: $460,000
Med Price ‘19:$460,000

QUEENS:
Past 12 Months
Rego Park:
Homes Sold:35
Med Price ‘20:$893,000
Med Price ‘19:$909,500

Newsday Homes is
Long Island’s premier
real estate listing service
for buyers, sellers,
renters and service
providers
— in print and digital.

Real Estate
Snapshot

Source: MLSLI.com

To find this home
or to search other
local listings, go to
newsdayhomes.com

Your Home
Spotlight

1 Ocean Ave. Ext.
Islip, NY 11751
$1,599,000

NDH_Begin_6X154

Find your home for
new beginnings.

It’s where the best moments in life happen. Find your perfect place
with Newsday Homes. Whether you’re looking to rent, buy or sell,

nobody knows Long Island real estate like we do.

NDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_BegiNDH_Begin_6X154

Start searching today at newsdayhomes.com
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Video

Newsday Brand360 makes it easy to successfully showcase 
local businesses using talking head interviews/testimonials, 
product demonstrations, facility tours, short tutorials and more. 

•	 �Custom professional video production on location or in studio

•	 Video embedded in Brand360 article page

•	� Display and headline links on Newsday.com drive users to 
custom content

•	� Comprehensive promotion driving to creative, along with 
robust social media campaign

Print 

Brand360 in print offers content-rich vehicles designed to create 
impact, build relationships, communicate the unique value of a 
brand, product or service, and inspire target audiences in support 
of your strategic goals. 

•	 Custom Magazines – 12-48 pages

•	 Special Sections – 2-12 Pages

•	 High-Impact Units – 4-page Pop-Ups and Coverwraps 

Newsday Brand360
Brand360, Newsday’s branded content studio, offers clients and their agencies strategic marketing programs 
that leverage the strength of the Newsday brands, as well as our full portfolio of cross-platform products. 
Our turnkey opportunities are custom-designed to meet each marketer’s individual objectives and deliver 
measurable results. By lending partners the equity and influence of our brands, we enable them to acquire 
and build stronger, more meaningful relationships with existing, and altogether new, customers.
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Digital 

Branded content is an effective way to capture digital 
consumers’ attention in authentic and organic ways. 
Brand360 offers a variety of interactive formats to 
engage target audiences.

•	 Articles

•	 Photo Galleries and Listicles

•	 Video Productions

•	 Contests and Sweepstakes

•	 Quizzes and Polls
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Under the Newsday LIVE banner, Newsday hosts a calendar of virtual events to educate, inform and entertain both 
business and consumer audiences. These events also offer opportunities for sponsorship across all platforms.

Virtual Events (Online Programs)

Business

•	� Keeps Long Islanders informed about business trends and forecasts, 
small business issues and provides support for local entrepreneurs

•	� Overview of state and local resources and guidelines to help small 
business owners

Health

•	� Provides up-to-the-minute information on health and wellness,  
globally and on Long Island

•	 Interviews with experts in their fields 

•	Addresses physical, mental, and emotional health issues

Education

•	 �Covers timely issues related to education on Long Island – from 
kindergarten through continuing education

•	� Topical reports on school safety, distance learning, and funding 
from both educator and parental perspectives

NextLI

•	 �Newsday’s digital platform for research and social discussion surrounding 
issues of importance to Long Island consumers and businesses

•	� Forum for Long Islanders to discuss the future and foster consensus 
around ways to make the region competitive, affordable and welcoming 

Author Series

•	� In-depth conversations with best-seller writers and novelists 

•	� Introduces authors to a wider audience 

Music Series 

•	 �One-on-one interviews and exclusive performances

•	� Promotes up & coming performers as well as music legends to 
the Long Island audience
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